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In early 1999, the Travel Department ofGlobal Crossing (formerly Frontier
Communications) was searching for a better way to transfer information between travel
planners and travel counselors. At the same time, the corporationmandated that all
departments within the corporation have a presence on the corporate intranet. Both of
these goals would be accomplished by designing and developing a travel site on the
corporate intranet. The next question was how to accomplish this task.
Benchmarking, as well as research, was conducted to determine the best way to
develop a travelweb site. Courses in web designwere taken, and information for the site
was gathered. Content was gradually added to the site until it was ready to go live in
front ofthe corporation.
The site was continually updated and maintained. Travelers had increased
opportunities to submit forms and register for events on-line. One ofthe main goals of
the web site was to save time for both travelers and travel counselors. Through interviews
with both ofthese groups, it was discovered that the web site was accomplishing its goal.
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The definition ofan Intranet is "a network operating like the World Wide Web but
having access restricted to a limited group of authorized users (as employees ofa
company)". A recent study shows that seventy-eight percent oftravel departments exist
in corporations that have a corporate portal or intranet (The American Express Survey of
Business TravelManagement 2000-2001). These intranets are a critical communication
tool within a corporation. They provide employeeswith access to information such as
employee phone numbers and work locations, forms, corporate-wide communications,
human resource issues, details aboutmany departments, project teams and the documents
they produce, andmuchmore. The remarkable features ofan intranet are both the
timeliness and accessibility of its information.
The travel department ofa corporation can realize the benefits ofa corporate intranet
probably more than any other organization in the company. Travelers require a large
amount of information on a daily basis, including such things as travel policy, forms,
travel tips, preferred vendor information, flight schedules, rale information, directions,
and maps. Distribution ofthis information is usually costly and the information is
quickly
"out-of-date"
due to frequent changes in policy, etc. Travelers do not have
access to travel counselors twenty-four hours a day, seven days aweek, due to office
operating hours and holiday closings. According to TomWilldinson, President ofTravel
Management Group in Alexandria, Virginia, "the travel intranet site can be an
extraordinarily effective vehicle for internal communications to and from the travel
manager and traveler, among travelers, and also between the corporation and suppliers.
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Everybody in the company has the same access to the same information, and the
company always has firm control ofthat
information"
(1997 Spring ACTE Quarterly,
p. 22).
PROBLEM STATEMENT
In early 1999, the Global Crossing (formerly Frontier Communications) Travel
Department had limited methods ofcommunicating information updates to it's travelers.
The travel policy, whichwas published in the Human Resources manual, could only be
updated annually. When travelers had questions, their only way to get answers was to
call the travel counselors. This resulted in overloaded phone lines, longer hold times for
all callers, and more agitated travelers as well as travel counselors.
An improved method ofcommunicating updated information to Global Crossing's
travelers was desperately needed. This project set out to accomplish this mission.
BACKGROUND
In the beginning of 1999, the CEO of the former Frontier Communications (now
Global Crossing), called for every department in the company to be on the intranet by
year-end. The timing ofthis was perfect since coincidentally, the Travel Department was
trying to improve the process ofproviding information to, and receiving information
from, it's travelers. It was decided that the best way to accomplish this was to develop a
travel page on the company intranet.
Since no one in the Travel Department was working on this project, the author decided
to take on the task ofdesigning and maintaining the travelwebsite with it's purpose being
fourfold:
1 . A travel page on the intranet would satisfy the CEO's requirement ofhaving the
Travel Department on the intranet by the year 2000.
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2. Once completed, the undertaking would give the author a topic for her project,
helping to satisfy theMaster's Degree requirements at RIT.
3. Provide a means for the author to give back to Global Crossing for allowing her the
time and resources to complete her Master's Degree.
4. Improve the service levels and satisfaction rate for Global Crossing's frequent
travelers and/or travel planners.
PURPOSE
The purpose ofthis project is to design, implement and maintain a site for the Travel
Department on Global Crossing's intranet. Ultimately, if successful, the site will convey
information to and from travelers and travel counselors in a more timely, cost effective,
and efficient manner.
MAJOR QUESTIONS
1 . How does a new site become part ofthe intranet?
2. How is aweb page designed/formatted?
3. What information needs to be included on the site?
4. Howmuch time is required to design and maintain the site?
5. How is it determined ifthe site is successful?
LITERATURE REVIEW
Resources used in this project will include trade journals and periodicals such as
Business TravelNews. Association ofCorporate Travel Executives, Meetings &
Incentives, and Corporate Traveler II. Studies will be used including American Express
Survey ofBusiness TravelManagement 2000-2001 and Runzheimer Reports on Travel
Management. Benchmarking interviews were also conducted at the start ofthis project.
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These resources helped to gain insight on the best ways to design and develop a travel
web site and how to measure its success.
METHADOLOGY
The first step in beginning this project is to form a web site design team. This
teamwill then need to meet with the web publishing group within the corporation to
decide what steps need to be taken to have a presence on the corporate intranet. The team
then needs to learn how to design and maintain the site. Content and suggestions for the
site must then be gathered. As the site begins to grow, it needs to be tested by individuals
outside ofthe design team to make sure all links are working and all information is
correct and accessible. When the majority ofthe site is up and running, the site should
become "live", meaning it is now accessible to all the employees in the corporation.
Word needs to be spread to the organization that the travel site now exists on the intranet.
Finally, it will be necessary for the site to be updated and reviewed on a daily or weekly
basis. The process map on the following page reviews the steps described above.
Meet with members of
corporateWeb
publishing group
Sign-up key members of
team for HTML
programming classes
Begin to gather content/
ideas for site
Have people test the site
and provide feedback.
Test all links.
Gradually add pages to
site. When a large %
is ready, go
'live"







Gather info and hand
over to consultant
(or work with them )
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SIGNIFICANCE
The ultimate goal ofthis project is to increase the customer satisfaction levels of
Global Crossing travelers. Initially, the web site should reduce the number ofphone calls
to the travel counselors, whichwould result in both time and cost savings. Employees
who are calling to make travel reservationswill not be left waiting on hold while
counselors interact with others just needing basic information that can be found on the
web site. Travel counselors will not be forced to answer the same repetitive questions
thus making their attitudes more pleasant, which could show in their interactions with
travelers on the phone.
Over time, a cost savings would be expected due to a decrease in publishing and
mailing costs, as well as a decrease inmanpower. Ultimately, more interactive tools can
be added to the site, such as self-booking, whichwill decrease demand on the agents as
well as increase satisfaction levels for the travel planners.
PROJECT FORMAT
In the following chapters, an overview ofhow this project was approached and
completed will be provided. It will be shown how ideas for the web site came to fruition.
This document will explain how the site was designed, developed and implemented,
including web page examples. Lessons learned throughout the project will be discussed,
as well as an explanation ofhow the success ofthe site is being measured. A final section




This chapterwill discuss how the author gained insight into successfulweb site design
and development. Two resources were used; benchmarking and research in periodicals.
At the start ofthis project, it was decided that benchmarking with travel departments
within other corporations should be done to avoid "re-inventing the wheel". A total of
six companies were contacted. Of these companies, one did not currently have a
presence on their corporate intranet, and therefore was removed from the benchmarking
list. Ofthe remaining five companies, questions were posed via e-mail with four, and a
face-to face interview was conductedwith one. Following is a list ofquestions that were
asked both via e-mail and in the face-to face interview.
How long did it take your department to get up and running on the intranet?
Did someone in your department actually design the page, or were the contents given
to someone else (in/out) ofthe company to put together and design?
Howmany people are responsible formaking sure the site is kept up to date?
Do all employees have access to the internet?
When you first went live on the intranet, how did you get the word out to employees?
When you first started on the intranet, did you do it in "bits and pieces", or did you
wait until you had a large percentage ofthe site complete before you went "live"?
On average, howmany hits do you get per month?
How many employees (rough estimate)
have access to the intranet? (more
importantly, what percentage oftotal employees)
How often do you update the travel site?
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Howmany hourswould you estimate are involved in mamteining the site per week?
Do you have online booking capability?
What was the initial cost to your department to get on the intranet?
Could you please provide a brief summary ofthe contents ofthe page?
A listing ofthe responses can be found in Appendix A. Probably the most helpful
aspect ofthe benchmarking was discovering what content other companies currently had
on their travel sites. Most ofthe content was fairly predictable, like travel policy and
travel agency info, but some unique ideas were discovered through the benchmarking
process such as including a travel news section, security information, as well as links to
weather and mapping sites.
In addition to the benchmarking study, research in periodicals was conducted to
try to discover the best practices and procedures for implementing, designing, and
mamtaining a travel site on a corporate intranet. Through industry periodicals, a large
amount of insight was gained. Most ofthe periodicals contained very common themes
when discussing the development and implementation ofa corporate travel intranet site,
including: (Business Travel News, ACTE Quarterly, Runzheimer Reports on Travel
Management)
Emphasize content over form - keep the pages simple; the fewer graphics the
better. Visitors to the site don't want to waste time waiting for large files or
images to download. Usually, the purpose for visiting the site is to get in, get
the information they need, and get back to their jobs.




Plan on six to nine months to have the site up and running, but don't feel you
have to wait until the site is perfect. Over time, the site can grow in content as
well as become more and more interactive.
Consider adding a self-booking tool Elmer Baldwin, president ofAndersen
Consulting's Via World Network believes "the total time required to make
reservations can be cut from 80 minutes to 15 using automated
systems"
(Campbell, 1997 p. 36).
Always include the corporate travel policy. Since it is online, it is simple for
the user to do a search for the specific topic they need. This is much simpler
than the old paper travel policies, where it might be very difficult for the user
to find the information theywere searching for. Also, by putting the policy on
the intranet site, it can be updated instantly and remove the need to spend
thousands ofdollars on printed policies which are out ofdate almost before
they are printed.
Ideas for travel news include warnings ofpending strikes, weather
disturbances, political instability and news flashes
Consider putting driving directions to hotels and office locations, as well as
photos ofthese places ifpossible. Another consideration is to link the
destination information to the local convention and visitors bureauWeb site,




Since it may not be possible to post maps to every office and/or hotel the
travelers might use, it can be useful to offer a link to amap service such as
MapBlast orMapQuest so travelers can get their own directions.
Forms are an absolute must on a travel intranet site. There are many different
opportunities for forms, including reservation requests, expense report forms,
applications for a corporate card, traveler profiles, and the famous feedback
form. It was interesting to learn that many companies have removed feedback
forms from their web sites altogether due to a lack ofuse.
Provide links to the web pages ofpreferred vendors
Don't forget to maintain the web site. It is critical that all content is kept
current, otherwise visitors to the site will get frustrated not knowing if the
information is reliable, and may stop visiting the site.
The author was able to gather a large amount of information from both the
benchmarking interviews and the periodicals to begin the task ofthe web site design and
development.
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CHAPTER III
The following chapter will take the reader on a step-by-step account on the web site's
development, from start to finish. Although benchmarking and research were used to
determine best practices in travel web site development, ultimately the author had to
proceed under the guidelines and available resources of the corporation. The first step
was for the author, along with the corporate travelmanager, to approach the corporation's
intranet department to ascertain the necessary steps in attaining a site for the travel
department on the corporate intranet. A discussion ensued concerning acceptable site
content, corporate guidelines, and recommendations. Due to the fact that the site
wouldn't be extremely large or complex, it was decided that no outside consultants would
be required in the development process. It was decided that the author would be the web
master ofthe travel site, with one other authorized user being trained as a back-up. The
intranet group was also available for support should any assistance be required.
Through a form on the corporate intranet, a request was submitted for a travel
home page as well as a "staging site". This staging site would allow the web master,
along with others in the travel team, to design and view the site during the development
process without others in the corporation having the ability to see it. Within a week or
so, the requests were granted, and URL addresses were given to the author.
To actually
"build"
or design the site, some type ofweb design software was
required. Although there are dozens ofweb design software programs available, the only
approved software for the company at the time was Front Page 98, whichmade the
process ofselecting one quite simple. Requests were submitted for the Information
Technology department to install the software on the two computers ofthe web
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designers. Both the web master and back-up employee were sent to a two day training
class in Front Page 98, which covered both basic and advanced topics in the use ofthe
software. In addition, the author purchased a users manual on Front Page 98, simply to
gain more knowledge ofthe software.
A considerable portion ofthe site content was given to the author from the travel
manager. There were many
"bramstorming"
sessions regarding exactly what content
should appear on the site, as well as what format it should be in. Digital pictures were
taken, maps scanned, and content gathered which were placed on the staging site. After
about a month or two ofthe process, it was decided that the site was ready to go "live";
the travel department was finally up and running on the corporate intranet. The travel
team contemplated the best way to get the news out the employees that the site was now
available. The idea ofplacing bright stickers with the web address on ticket jackets,
which had originally been considered, was abandoned due to the feet that most tickets
were now being issued electronically. A request was submitted to the intranet department
asking that a flash announcement be placed on the corporate home page announcing that
the travel site was now live. The travel counselors were asked to inform the employees
about the new web site when travelers would call in for travel reservations.
At the time, the design ofevery site on the corporate intranet was controlled by
the web master ofthe individual site. Several months after the travel site had gone live,
the corporation decided that the corporate intranet needed more ofa uniform look, so
corporate templates were developed and distributed to allweb masters. The author was
responsible for copying all ofthe existing site content on to the new templates so that the
entire company's pages would be in the same format.
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Throughout the evolution of the travel site, the author continued to improve on the
site wherever possible. For example, when the site originally debuted, an employee
would submit a form (like a traveler profile), but not be able to viewwhat had been
submitted. Over time, the company upgraded the capability ofFront Page so that when a
formwas submitted, the individualwould immediately see a confirmation page on their
screen, as well as receive a copy via e-mail. Once this capability was available, the author
attended a training session on the new feature and then reconfigured the site to take
advantage ofthis feature.
There were several occasions where the Groups Department needed an online
registration form designed and maintained for large meetings or events. E-mails would
be generated from the web site directly to one or multiple travel planners containing the
registration information. The author helped to design, as well as maintain these sites for
the Groups Department.
The travel web site is continually being updated andmodified. The web site is not
the author's primary responsibility in the company, and therefore, has to occasionally
take a back seat to other duties. Every effort is made to keep the site up to date and
informative, so as not to dissuade travelers from visiting the site.
Unlike many projects, the web site will never be complete. It is truly a "work in
progress", requiring constant enhancements and improvements.




The goal ofthis project was to develop an intranet site for the travel department of
Global Crossing which would convey information to and from travelers and travel
counselors in a more timely, cost effective and efficient manner. The initial step in this
process was successfully completed; a travel site was developed and is currently being
maintained and updated (web page examples are shown in Appendix B).
One question, which remained to be answered, was whether the site was successfully
conveying information to and from the travelers and travel counselors. Interviews were
conducted with both the travel planners and travel counselors.
Overall, the travel planners felt that the presence ofa travel web site had improved the
travel planning process. They found they were able to find information on the web site
without a call to the travel agency, thus saving themselves time. These planners were
able to submit information online, once again, saving time on the phone. The majority of
travel planners were anxiously awaiting the self-booking tool, anticipating a time-savings
with that feature as well.
The travel counselors felt that their call volume decreased as a result ofthe travelweb
site. They found that fewer repetitive questions were being asked, and instead travelers
were calling up only to make reservations, instead of inquiries for information.
Based on the above information, it could be determined that the project was successful
in it's goal ofdeveloping an intranet site that conveyed information in amore timely, cost





There are several suggestions for ways of improving the travel site on Global
Crossing's intranet. An increasing number ofcorporate travel departments are adding
self-booking tools on theirweb sites. Global Crossing is currently in a pilot phase ofthis
project, and expects to be offering self-booking to the entire organization by early 2002.
Currently, when a travelerwants to update or check their travel profile, they must
call a travel counselor who can review it with them over the phone or fex them a copy.
Travelers would prefer to be able to look up this information on their own, avoiding a call
to the travel agency. Presently, this is not possible. Meetings should be held with the
intranet team to discover ifthis feature is possible. The process might be complex due to
the feet that the profileswould have to be somehow password protected to avoid the
possibility ofsomeone other than the traveler viewing and changing the profile ofanother
individual. Corporate charge card numbers are on these profiles, so securitywould be a
key concern in the process ofviewing existing profiles. Ifupdating this process is found
to not be too burdensome, it is recommended that this improvement take place.
At present, when a traveler submits a traveler profile, it is sent to one ofthe travel
counselors in an e-mail format. The counselor then prints out the profile, and manually
enters it into the travel agency's system. A more efficient way to complete this task is for
the e-mail to be downloaded into a database, which can then be uploaded into the
agency's system, ultimately saving time for the travel counselors as well as reducing the
number oftypographical errors, which could occur in manually updating their system.
A final recommendationwould be to continually request feedback from the
travelers and travel planner regarding the web site, and make changes where appropriate.
Development of aWeb Site
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Benchmarkingwith other corporations should be conducted regularly,
so as to constantly
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View information on the updated Travel and Expense Policy
12/3/01
For employees of the following
Global Crossing Companies:
Global Crossing North America, Inc.
(previously Frontier Corporation)
Global Crossing North America Networks, Inc.
Global Crossing Bandwidth, Inc.
Global Crossing Telecommunications, Inc.
Global Crossing ConferTech Canada, Inc.
Business Telemanagement, Inc.
Global Crossing Conferencing Canada, Inc.
Global Crossing Advanced Card Services, Inc.
Global Crossing Videoconferencing, Inc.
Global Crossing Local Services, Inc.
Global Information Systems
Please click here
For U.S. or internationally based
employees of a Global Crossing
Company including:
Global Crossing, Ltd.
(Beverly Hills, CA and Madison, NJ)
Global Crossing Latin or
South American Operations
Former IXnet and IPC
Please click here




For GlobalCrossinq employees in Ireland, please click here
For Global Crossing employees in the Netherlands,
please click here
ASIAN OFFICES
For travelers in our Global Crossing offices throughout Asia,




Quarry Bay, HONG KONG
If you do not see your business unit, and are unsure of which office to call,
please contact a customer service representative.
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Global Services Navigation. Go!
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Global Services Navigation. ^ Go!
Q: When should I use the American Express Corporate Card?
A: Employees are expected to use the American Express
Corporate Card to pay for all business travel and
entertainment expenses, including airfare, car rental,
lodging, restaurants, rail, and other ground transportation
services.
Q: May I take a Cash Advance?
A: You are expected to pay for incidental cash expenses
during your business trip. Limited cash advances from an
ATM are available with the submission of a cash advance
approval form.
Q: What is the American Express billing cycle?
A: All charges incurred will be billed and mailed monthly to
the employee's billing address. Payment is due in full upon
receipt of the statement. If payment does not reach
American Express by the next closing date, the account
will be considered 30 days past due (delinquent).
Q: What if I have questions about charges on my monthly billing statement?
A: Your monthly American Express statement will include a
copy of each transaction. You should call American
Express, (800.528.2122) identify yourself as a Corporate
Cardmember and describe the mistake. Be certain to
request a credit to your account for the amount of the
disputed item. Disputes should be made within 60 days of
the charge date.
Q: What happens if I am late paying the card balance?
A: If charges on a billing statement remain unpaid for 60
days, American Express will assess a delinquency fee.
The amount of the delinquency fee depends on the length
of time the account has remained unpaid and state
regulations (determined by billing address). The Company




of the card and will not pay or reimburse delinquency fees.
Your Program Administrator will receive reports on
accounts that are delinquent. Accounts not paid within 59
days will be suspended.
Q: What happens if my Corporate Card is canceled for nonpayment?
A: American Express will attempt to collect the outstanding
balance from you. If unsuccessful, American Express may
elect to enlist the services of a collection agency. At this
point, the information becomes a matter of public record.
Q: What if my American Express Corporate Card is lost or stolen?
A: You should immediately call the Corporate
CardmemeberAssistance Center and report the loss. A
replacement card can usually be issued within 24 hours.
(The toll-free number is 800.528.2122) By reporting the
Card lost or stolen immediately, you will not be liable for
charges arising from its unauthorized use.
Q: What if I terminate my employment?
A: Cut the Corporate Card in half and dispose of it
properly. Contact Carolanne Nicholson, Corporate Card
Administrator at 716.777.6350 or
carolanne nicholson@qlobalcrossinq.com for your
outstanding balance amount.
Q: May I access account information via the www?
A: Yes, you can access your personal account information
via the www. Please enroll for this service at the American
Express website. Click on the
"corporations"
tab, and then
select "check your corporate bill online".
Q: Whom do I contact if I have other questions?
A: Contact American Express at 800.528.2122 or the
GBLX corporate card administrator at:
carolanne nicholson@globalcrossing.com
or fax at 716.427.8312.
Q: How will foreign currency bills be charged?
A: Charges incurred in a foreign currency will be converted
to U.S. Dollars. The conversion rate used by American
Express will be at least as favorable to you as a bank rate.
When required by law, an official rate will be used by
American Express or by their authorized agents, a
surcharge up to 2 % of the converted amount. Amounts
converted by common carriers, such as airlines, will be
billed at rates the carriers use. For daily currency
conversion rates for any out of pocket expenses, please
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Global Services Navigation. Go!
Q: Do I have to make all airline reservations through Corporate Travel?
A: Yes, all Global Crossing business travel reservations need to be
processed through a Corporate Travel Office. A dedicated and
professional team will handle your needs. Key contracts with domestic
airlines are in place and Global Crossing's success in keeping airline
costs down is dependent on the ability to track all air volume while being
. able to shift market share as needed.
Q: What is the minimum check-in time for airlines?
A: All airline passengers should check-in at least 45 minutes prior to
departure on US domestic flights and 90 minutes prior to departure on
International flights. Please allow yourself extra time for security checks,
remote gate departures and baggage check.
Q: Will the airline be responsible for my baggage?
A: Yes, to a degree, but pack sensibly and make sure there is
identification on all bags. Locks, zips, fasteners should be in working
order as to not open in flight. It is always good to carry on all medicines,
money, valuables, jewelry and fragile items. Keep your baggage claim
tickets on your person, in case your baggage does not make a
connection, it will be easier to trace. In most cases, the airlines will
deliver your bags should they be delayed.
Q: What happens if my flight is cancelled?
A: Most airlines will be able to send you on the next available flight at no
additional charge. If the delay seems to be more than 2 hours then ask
the airline to book another carrier or call the Corporate Travel Office for
assistance. Airlines are not required to compensate passengers whose
flights are delayed or cancelled but don't hesitate to ask for a meal or
phone call.
Q: Should I consider using alternate airports to save costs?
A: Yes, by all means, should you live in a major metro area, other
alternate airports might offer better discounts. For international




even with a hotel stay one night prior. Please ask a corporate travel
professional on our team for other options including alternate cities that
might save costs.
Q: Will Corporate Travel handle a leisure reservation for my family and me?
A: Yes, we are here to service your needs. If your needs are simple, in
most cases we will be able to handle them immediately. However, more
detailed requests and research will be handled by a dedicated leisure
specialist in our travel office.
Q: May I contact the airlines with comments about service?
A: Most major airlines have dedicated Customer Relations offices and
will assist in your special needs. Contact the Corporate Travel Office for
details or fill out our Corporate Travel Survey and we'll follow-up with
you.
Q: What is the difference between ticketless travel and electronic ticketing?
A: Ticketless travel is offered by low-cost carriers. Travel must often be
purchased directly through the airlines; information on your trip will not
be captured in your company's MIS reports. You may not be able to get
expense documents, be offered pre-assigned seats or be able to check
your bags curbside.
Electronic tickets are offered by major airlines. When you purchase an
electronic ticket via your American Express One office, your company
will continue to receive complete MIS reports. You will still have all the
documents you need for expense reporting, and will be able to get
assigned seats in advance, and check your bags at the curb.
Q: How do I use an electronic ticket?
A: Make your flight arrangements through your American Express One
office as you normally would. At the end of your call, if electronic
ticketing is available for your flight, the travel counselor will ask if you
want an electronic ticket. Your travel counselor will then send you a
receipt and itinerary via e-mail, fax or standard mail. Although you do not
need these documents to travel, it is recommended you carry your
itinerary with you. The receipt is valid for your expense reporting
process.
Upon arrival at the airport, have a government-issued photo ID available
for identification. Check-in procedures and boarding pass issuance vary
by airline. If you received an advanced seat assignment, the seat on
your boarding pass will match the seat on your itinerary. At any time
during your trip, you can make changes to your electronic ticket by
calling your American Express One travel counselor.
Q: What are the benefits of using an
"e-ticket?"
A: Over 90% of Global Crossing's travelers now use e-tickets and there
are many benefits with them. They eliminate lost tickets which might
cost $70 - $100 to research and refund. They also expedite re-issuing
tickets when itineraries change and those changes may be made by a
simple.e phone call. The cost savings in not having to deliver paper
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tickets via courier or overnight is substantial. Additionally, e-tickets 32
improve productivity since the act of packaging tickets and delivering
them consumes time, we encourage you to utilize them.
Q: Why couldn't I obtain my preferred seat choice?
A: While we make every effort to obtain your preferred seat, airlines
control their seat inventory. If your seat choice is unavailable, we will
assign an alternate seat. And until you depart, our travel counselors in
conjunction with our automated quality control system will monitor
seating to attempt to secure your preferred choice. Check with the gate
agent for possible last-minute availability of your preferred seat if not
previously confirmed.
Q: Why are connecting flights sometimes less expensive than direct, non-stop
flights?
A: Airlines often offer lower fares to travelers willing to make flight
connections at an intermediate point for their final destination. These
flights can be excellent travel value if you can spare the time required to
make the connection.
Q: Why didn't I receive my frequent flyer miles even though I booked a flight on
an airline with which I am a frequent flyermember?
A: In order to receive your frequent flyer miles, the name printed on your
ticket must exactly match the name used in your Traveler Profile. At
check-in, you may wish to verify that your frequent flyer membership
number has been included in your reservation. Retain your Boarding
Pass and ticket receipt for future reference. Upon receipt of your
frequent flyer account statement, ifmileage has not been posted, you
will need to send these documents to the airline in order to receive
mileage credit. In addition, check with your travel counselor to ensure
that all frequent flyer memberships are on file with American Express
One
Q: Why did the passenger next to me on my last business flight pay a lower fare
than I did?
A: Using sophisticated programs, airlines monitor and forecast seating
demands on each flight, constantly adjusting the pricing availability of
seats to ensure that any given flight will be both as full and as profitable
as possible. Other factors impact the price of a flight, including variations
in minimum stay requirements (such as Saturday night), day of the week
and advanced purchase restrictions (7 days vs. 21). Even competitive
situations may affect the fare charged for an individual seat. For
instance, an airline may actually offer a lower fare during peak travel
times, say 5:00 p.m. instead of 4:00 p.m., if a competitor has a special
fare.
Q: Where can I find specific information from American Airlines?
A: Please click here for a URL directory ofAmerican Airline's website.
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Global Services Navigation. Go!
Q: Why should I reserve a hotel through Global Crossing's Corporate Travel?
A: On an annual basis, Global Crossing and our travel
agencies are able to negotiate special hotel rates in key
worldwide locations where we do business travel. These
discounts are based on being able to offer the hotels a
certain share of "room
nights."
Based on this volume
business, we are able to save the company costs on
overnight hotel rooms for the entire company.
Q: What if I can secure a lower hotel rate then the one that is under contract and
offered by Global Crossing Corporate Travel?
A: Hotel rooms are a very perishable commodity and rates
may change several times a day, at certain properties. We
would advise you to always ask "for the lowest rate
available"
when checking in at the hotel. However, be
careful to review any stipulations that might apply.
Q: Can I reserve my own hotel?
A: Please utilize our corporate travel team since it will allow
Global Crossing to capture important data and patterns
which will help in lowering or leveling hotel costs.
Additionally, our hotels are reviewed for certain safety
standards and quality standards.
Q: Will a hotel direct bill me for charges incurred?
A: In most cases a hotel will not set up a direct billing
account. This takes much time and extends payment
cycles. Unless you are with a group of 10 rooms or more, it
is unlikely that this can be done. Should you travel more
than one time per year, we suggest you secure a Amex
Charge Card to guarantee and pay for hotel charges.
Q: Should I use my hotel room phone to make telephone calls?
A: You may, however, the costs maybe excessive and we
discourage it. Please consider securing a Global Crossing
% http://web 1.gcintranet.net/corp_travel/hotel_faq.htm12/15/2001
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Calling Card prior to traveling. The long term cost savings 34
can be substantial. Telephones charges may be real "profit
centers"
for hotels and add up quickly. Be careful also
when dialing into local exchange or 800 number to secure





based on the time you
use their lines.
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Global Services Navigation. Go!
Q: Do I have to rent an auto from one supplier?
A: Yes, Global Crossing has contracts with both Hertz and
Avis. Other rental offers may seem lower in price from time
to time but do not include the
"extras"
that Hertz and Avis
offers us. We have been strategic partners with them for
many years and their overall pricing is competitive with
other auto rental brands. Additionally, their extra
enhancements and renowned service standards make
them a "best in
class"
travel supplier.
Q: Is the Hertz #1 Gold Card free?
A: Yes, for all Global Crossing employees, the Hertz #1
Club and Avis Preferred is a free service. Normal retail
value is $50 per membership per year. The clubs will give
you special treatments including shorter pick-up/drop-off
times along with upgrades when available. Our Corporate
Travel Team will be delighted to send or fax you an
enrollment form or you can obtain the form by clicking
here.
Q: Do I need a credit card to rent a car or have it on file with Hertz?
A: Yes, a credit card is required and the American Express
Corporate Charge Card is advised since there is extra
insurance protection by using that credit card.
Q: Do I need to buy insurance?
A: Rarely; all United States (US) domestic auto rentals
under our Hertz and Avis contracts provide for CDW
(Collision Damage Waiver) and Liability ($100,000 per
person, $300,000 each accident, $25,000 property
damage) thus, you are covered in the US. A few remote
US locations may be exempt from this coverage but the
travel office will inform you should it be necessary to take
insurance at these locations.
For all international locations, (outside the United States)
insurance protection may be needed and you will be
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rental check-in desk for particulars. You will be covered in
most foreign countries by using your Corporate Credit
Card.
Q: What happens if the cars are sold out?
A: In rare situations, rental car companies may over-sell
rentals, however they will assist you in getting to your
travel destination and work closely in delivering you a next
available car. If another rental agency needs to be used,
Hertz or Avis may be expected to pay the differences with
any higher costs.
Q: Where can I learn more about Hertz?
A: Visit theirweb site at: www.hertz.com for ongoing
updates but please make all reservations via the Global
Crossins Corporate Travel office to secure all benefits of
our relationship with them.
Q: May I rent a car if I am under 25 years old?
A: Yes, but please give our travel office a 7 day advance
notice so we can handle the process of confirming your
approval with the Hertz Headquarters.
Q: Do I need an International drivers license for rental outside the United
States?
A: It is not a necessity, but an extra precaution you can take when
driving overseas.
It serves as an extra form of photo identification.
It is printed in nine languages (one application gets you all nine).
It is valid for one year.
Takes 5 minutes to process at your local AAA office.
Costs $10-$20 depending if you need photos taken.
The main thing it can help you avoid is losing your U.S. drivers license.
Should you get stopped in a foreign country for any traffic violation/etc.
and they take your license, when you give them the int'l drivers license,
you are merely out $10-$20. If you hand over your U.S. drivers license,
you'll find yourself doing a bit of legwork to get it replaced.
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Global Services Navigation. Go!
Q: Why did the passenger next to me on my last business flight pay a lower fare
than I did?
A: Using sophisticated programs, airlines monitor and forecast seating demands on
each flight, constantly adjusting the pricing availability of seats to ensure that any
given flight will be both as full and as profitable as possible. Other factors impact the
price of a flight, including variations in minimum stay requirements (such as Saturday
night), day of the week and advanced purchase restrictions (7 days vs. 21). Even
competitive situations may affect the fare charged for an individual seat. For instance,
an airline may actually offer a lower fare during peak travel times, say 5:00 p.m.
instead of 4:00 p.m., if a competitor has a special fare.
Q: What is the difference between ticketless travel and electronic ticketing?
A: Ticketless travel is offered by low-cost carriers. Travel must often be purchased
directly through the airlines; information on your trip will not be captured in your
company's MIS reports. You may not be able to get expense documents, be offered
pre-assigned seats or be able to check your bags curbside.
Electronic tickets are offered by major airlines. When you purchase an electronic ticket
via your American Express One office, your company will continue to receive complete
MIS reports. You will still have all the documents you need for expense reporting, and
will be able to get assigned seats in advance, and check your bags at the curb.
Q: How do I use an electronic ticket?
A: Make your flight arrangements through your American Express One office as you
normally would. At the end of your call, if electronic ticketing is available for your flight,
the travel counselor will ask if you want an electronic ticket. Your travel counselor will
then send you a receipt and itinerary via e-mail, fax or standard mail. Although you do
not need these documents to travel, it is recommended you carry your itinerary with
you. The receipt is valid for your expense reporting process.
Upon arrival at the airport, have a government-issued photo ID available for
identification. Check-in procedures and boarding pass issuance vary by airline. If you
received an advanced seat assignment, the seat on your boarding pass will match the
seat on your itinerary. At any time during your trip, you can make changes to your
electronic ticket by calling your American Express One travel counselor.
Q: Why couldn't I obtain my preferred seat choice?
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A: While we make every effort to obtain your preferred seat, airlines control
their seat 38
inventory. If your seat choice is unavailable, we will assign an alternate seat. And until
you depart, our travel counselors in conjunction with our automated quality control
system will monitor seating to attempt to secure your preferred choice. Check
with the
gate agent for possible last-minute availability of your preferred seat if not previously
confirmed.
Q: Why are connecting flights sometimes less expensive than direct, non-stop
flights?
A: Airlines often offer lower fares to travelers willing to make flight connections at an
intermediate point for their final destination. These flights can be excellent travel value
if you can spare the time required to make the connection.
Q: Why didn't I receive my frequent flyermiles even though I booked a flight on
an airline with which I am a frequent flyermember?
A: In order to receive your frequent flyer miles, the name printed on your ticket must
exactly match the name used in your Traveler Profile. At check-in, you may wish to
verify that your frequent flyer membership number has been included in your
reservation. Retain your Boarding Pass and ticket receipt for future reference. Upon
receipt of your frequent flyer account statement, ifmileage has not been posted, you
will need to send these documents to the airline in order to receive mileage credit. In
addition, check with your travel counselor to ensure that all frequent flyer
memberships are on file with American Express One
We thank you for using America Express One and look forward to your call. Enjoy
safe, secure and successful travel!
http ://web 1
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If the thought of getting on an airplane sends your stomach and nerves into a tizzy,
you're not alone. Ten to twenty-five percent of the population is afraid to fly. As with a
fear of water or heights, the fear of flying is a phobia and the most common way
people deal with a phobia is simple: avoidance.
For a business traveler, unfortunately, that option isn't always available. But there is
good news: you can beat the fear. The below description includes, the various forms
of treatment available, from self-treatment to intense therapy. The clear message
throughout all the treatments is the same: Don't avoid flying.
Exposure to what is fearedThe easiest way to treat the fear of flying is to fly
frequently. The challenge: getting the individual on the plane. Each flight will become
slightly easier than the last, until the fear subsides. This is also the most common form
of treatment.
Cognitive Behavioral TherapyThis therapy restructures the phobic habits and
thoughts to more rational ones. Statistically, this is the most effective treatment.
Self-Therapy
Realizing you have a phobia which can be treated is the first step.
Analyzing your symptoms, determining when they begin, what triggers attacks and
what helps them go away are questions to ask yourself. By determining the root
causes, you can prepare yourself for future anxiety attacks. Breathing deeply, relaxing
your muscles, and remaining calm will help subside a situation.
Exposure TherapyThis form of therapy, which includes a therapist, you experience
your fear either in real life or through your imagination with someone coaching you
through it. This process is usually done in steps, allowing you to work yourway
through the anxiety.
Virtual Reality Exposure The newest form of treatment is through virtual reality
equipment. This machine simulates a plane ride, with all the corresponding sounds
and sights. Some machines also can create turbulence on command. Eight sessions
of this form of treatment can cost approximately $1 ,200.
Source: ABCnews.com
Important Note on Traveling With Gifts:
As we approach the holiday season, and in light of the heightened security measures,
United Airline's Customer Service has asked that we take every opportunity to advise
our customers that those traveling with gifts as carry-on items should not pre-wrap
them. All carry-on items are subject to searches, and that includes wrapped gifts.
Having security unwrap a gift not only causes unhappy customers, but also adds
tremendously to the time required to get through security. Please remind customers
that wrapped gifts are allowed as checked pieces, but not suggested for carry on.
British Airways Adds Surcharge
British Airways is adding a $4 surcharge for each flight leg for tickets issued on or after
November 9 to recoup some of the increased costs of security and insurance since
September 1 1 . BA noted that it's not the first airline to adopt a security and insurance
surcharge, adding that many carriers worldwide have done so since September 1 1 .
Continental Airlines Adds Fee for Paper Tickets
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Starting today, Continental Airlines will add a $10 fee per passenger for paper tickets
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purchased from Continental ticket outlets when the travel itinerary qualifies for
electronic ticketing. In Canada, the fee is $15 CAD, and in Great Britain, the fee is 7
GBP. In all other countries, the fee is $10 USD converted into the local currency. The
fee applies to paper tickets issued by Continental.com, Continental Airlines
reservations centers, city ticket offices, and airport ticket offices. The fee does not
apply to tickets issued by travel agents, tickets issued for groups, or tickets issued on
Government contracted fares. "Consistent with our desire to provide travelers with a
choice of options that suits them best, we are continuing to offer paper tickets, albeit
with a
fee,"
a spokesperson said. Continental Airlines implemented this paper ticket
fee to offset the processing costs associated with paper tickets. Processing costs
associated with paper tickets include additional paper ticket stock, manual collection
and packaging at the gate, and manual processing at a centralized
ticket-
processing
center. Continental Airlines anticipates making no further press comments concerning
this announcement.
Starwood Hotels viaWWW
Starwood Hotels & Resorts launched a complete redesign of its corporate and brand
websites this week. Site functionality has been retooled with new and improved
graphics, simplified navigation, additional property information and account tracking




Lan Chile Airlines Expand Service
LanChile recently expanded its route network through its code-sharing partnership
with American Airlines, now flying from 16 North American cities to more than 30
South American destinations. The carrier also opened a newly renovated VIP lounge
in Santiago's International Airport, offering greater comfort, modern installations and
advanced communication technology for its premium passengers. A second VIP
lounge is currently under construction.
Newark Airport Renovations
Continental Airlines will open its new concourse Concourse C-3 at Newark
International Airport on Oct. 2 as the centerpiece of $1 .4 billion in improvements. The
comprehensive expansion to Terminal C - Continental's main terminal at Newark -
includes 19 new gates, increasing the terminal's total gates to 60. Continental's
international arrivals at Terminal B will be augmented by new international arrivals
capacity at the new C-3 concourse. An elevated, glassed-in walkway will lead arriving
travelers to a new customs and immigrations building scheduled for completion by
early 2002. Continental has also installed a new baggage-sorting facility. Included in
Global Gateway are sweeping improvements being made by The Port Authority of
New York and New Jersey throughout Newark International Airport. Also coming on
line soon at Newark are these major elements:
A new railroad station offering direct service to Midtown Manhattan via
both New Jersey Transit and Amtrak, the only such rail service available
from a New York City area airport.
Two new, enclosed parking facilities with space for 6,600 cars, along
with an expanded and improved system of terminal access roadways to
facilitate traffic volume.
Midway announces a Dulles connection
Midway Airlines launched a new nonstop service between Raleigh-Durham and
Washington Dulles International Airport this week. There are four flights per day,
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utilizing its 50-seat Canadair Regional Jet aircraft.
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New Homewood Suites in Mahwah, NJ
Homewood Suites by Hilton this week opened its second property in Mahwah, N.J.
Located at 375 Corporate Drive in Mahwah, N.J., the four-story hotel is near the newly
built Datascope corporate offices, Seiko Optics, UPS corporate offices and next to the
soon-to-open Stryker Howmedica Oesteonics headquarters/production facility.
Hotel amenities include an outdoor swimming pool, exercise room, executive business
center and 2,475 square feet ofmeeting space.
New Partnership with Continental and Tranbrasil Announced
Continental Airlines and Transbrasil this week announced that they have formed a
broad strategic marketing alliance. The partnership will include codesharing on each
other's flights, reciprocal frequent flyer benefits on both Continental and Transbrasil's
flights network-wide. Subject to government approval, Continental will place its code
on
Transbrasil flights operating between Sao Paulo to Orlando and Miami. Codesharing
will also be in place to Brazilian cities beyond Sao Paulo including: Rio de Janeiro,
Brasilia, Curitiba, Fortaleza, Londrina, Navegantes, Porto Alegre, Salvador, Recife,
Ribeirao Preto and others. Transbrasil will codeshare on Continental's daily flights
between Sao
Paulo and Rio de Janeiro to both Houston and Newark/New York with continuing
codeshare service to over 27 U.S. destinations through Continental's hub networks.
Buisness Travel Cost Savings Opportunities
First quarter data from the latest American Express Business Travel Monitor (BTM)
issued last week revealed that U.S. companies faced significantly higher airfares and
hotel rates for domestic and international travel than the same period a year ago.
The higher costs prompted companies to attack travel and entertainment (T&E)
budgets by pulling back on first-class air travel, as well as by using more negotiated
discounts and cheaper, but non-refundable, leisure-type airfares, according to
American Express Consulting, the corporate travel and procurement consulting group
that publishes the study. Key findings spotlighted in the BTM were drawn from
quarterly business travel price trends in airfares, lodging and car rental in North
America and air and lodging overseas, including:
International Business Class Fares Jumped 15%
Year-Over-Year Overseas Hotel Rates Climbed 16%
North American Typical Business Fares Increased 12%
First Class, Full Coach Usage Declined;
91% of Business Trips on Discount Fares
Average Domestic Lodging Rate Rose 7%
U.S. Car Costs Accelerated By 4%
CNN to offer Real - Time Delay Advisory
In a joint development effort between the FAA and CNN, immediate information on
airport delays is now available as a
"ticker"
on the bottom of screens on CNN Airport
Network. The airport delay information comes directly from the Federal Aviation
Administration's (FAA) Air Traffic Control System Command Centerweb site,
www.fly.faa.gov, which provides real-time airport status information. Passengers
should continue to check with their airline for specific flight information. The new CNN





It will then scroll the city/airport name, the airport's
abbreviation code and the delay time. If there are no delays greater than 60 minutes,
the ticker
will not appear. The list of major airports and their abbreviation codes on the ticker
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will include: Atlanta (ATL), Baltimore (BWI), Boston (BOS), Charlotte (CLT),
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Chicago (ORD), Cincinnati (CVG), Cleveland (CLE), Dallas/FortWorth (DFW),
Denver (DEN), Detroit (DTW), Houston (IAH), LaGuardia (LGA), Las Vegas
(LAS), Los Angeles (LAX), Miami (MIA), Minneapolis (MSP), Newark (EWR), New
York (JFK), Orlando (MCO), Philadelphia (PHL), Phoenix (PHX), Pittsburgh
(PIT), Reagan National (DCA), Salt Lake City (SLC), San Francisco (SFO),
Seattle (SEA), St. Louis (STL) and Washington Dulles (IAD).
Compensation for
"BUMPED"
airline seats under review
U.S. Transportation Secretary Norman Y.Mineta has ordered a review of
the current airline oversales rules to consider increasing the maximum
amounts of compensation due to passengers bumped from oversold flights. The
review will also consider expansion of the flights to which the rule
applies. Bumping compensation amounts have not changed since 1978, with
payments limited to a maximum of $200 (for delays of up to 2 hours for
domestic flights, 4 hours for international) or $400 (for delays over the 2
or 4 hour deadline). This is in addition to the value of the ticket, which
can be refunded or allocated to alternate transportation. Airlines are required to
provide passengers notice of their rights in the event they are bumped, and a
passenger who is denied boarding involuntarily may refuse to accept the denied
boarding compensation
specified in the rule and seek additional compensation through negotiations
with the carrier or by private legal action.
May 2001 update on JFK's new air terminal
According to Travel Management Daily, the new $1.4 billion Terminal 4
at New York's John F. Kennedy airport will be fully operational on May 8,
when carriers start moving in, officially opening May 24. TMD additionally
notes that "Concourse B, one of the terminal's two concourses, debuted last
May, and seven of its 10 gates already are operating; Concourse A will have
six
gates."
American Airlines last week opened new lounge facilities in Texas,
including a Flagship Lounge, International Arrivals Lounge and AAdvantage
Platinum Service Center. The new facility is located in Terminal A at
Dallas/Fort Worth International Airport, across from Gate A24 and is almost
double the size of the previous Admirals Club. It will replace the current
center located at Terminal A, Gate A35.
Safety Information about Traveling in the United Kingdom and
Europe
(Foot/Mouth update)
Foot-and-mouth disease poses no health risk to humans, but it could affect the plans
of visitors to The United Kingdom, Ireland and other parts of Europe. Foot-and-mouth
disease affects animals with cloven hooves such as pigs, sheep and cows. It is
harmless to humans and is not even fatal to most animals, but it destroys their
economic value.
The British Tourism, Manager, Janet Anderson, said in a recent interview: "It seems
that here in the U.S. people are under the misapprehension that there is a kind of
funeral pyre of sheep and cattle in almost every field and that is certainly not the
case,"
Anderson said. "Britain is very much open for business and the tourist industry
wants most is its visitors
back,"
said Anderson, who urged potential tourists to gather
accurate information on they could or could not do on a visit to the country walkways
and waterways of Britain. "As a general rule people should stay away from areas




Article from www.cnn.com "Britain tries to calm fears ofU.S.
tourists"
March 22,. 2001









Delta Airlines to Offer New Service from Boston-London
Delta Air Lines will inaugurate new daily nonstop flights from Boston
Logan Airport to London (Gatwick) on June 1 , 2001 , effectively launching its
first international service from Logan Airport after renovations. In 1999,
Delta decided to increase its presence at Boston, announcing that it would
invest $386 million to upgrade and expand its terminal and increase both
domestic and international flights.
United Airlines to Offer Chicago-Amsterdam
United Airlines last week launched its first scheduled service between
Chicago's O'Hare International Airport and Amsterdam. The new daily nonstop
flight will use Boeing 777 aircraft.
Avis Virtually Tour
Bumper to bumper, Avis customers can now preview the look and feel of a
vehicle before they rent it, by visiting http://www.avis.com. The site
offers
360
images, utilizing iPIX technology, to give drivers a view of the
inside of a vehicle as if they were looking through a door or sitting behind
the wheel. The images capture the full setting, including legroom, leather
seats and the entire dashboard.
New Customer Service Site is Offered
Recognizing that air travel in the US has grown significantly in recent
years - in 2000 alone 665 million people took to the skies on U.S. airlines
representing a daily departure rate of twenty-five thousand flights and
daily checking of 2 million bags
- the Air TransportAssociation has
developed a new website to tell customers about the measures that U.S.
carriers have taken to improve customer service. The site, at
http://www.customers-first.org, also provides direct access to the customer
service improvement plans of 14 major U.S. carriers.
Cathay Pacific Announces New Online Check-in
Cathay Pacific Airways recently announced the introduction of online
check-in services for its Asia Miles and Marco Polo Club members. The
service allows passengers to check in for flights via the Internet before
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heading to the airport and receive seat assignments up to 48 hours in
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advance of travel. Boarding passes are then obtained from dedicated
counters at Hong Kong International Airport, and at most of Cathay Pacific's
international destinations. Visit http://www.cathaypacific.com for further
information.
American Airlines Offers New Service
American Airlines has launched a new service via theirwebsite at
http://www.aa.com, offering passengers proactive notification of changes to
flight schedules or other flight information. . Delivered by voice message
via phone, or text message via e-mail, alphanumeric pager, text-enabled
wireless phone or personal digital assistant, the new flight status
notification feature provides current flight arrival and departure times, as
well as gate and baggage-claim location information.
To activate the notification service, users choose their preferred
method of contact - either phone or wireless device - and enter the flight
number they want to track. Users can specify a notification time or
indicate whether they prefer to be contacted only in the event of a time or
gate change or cancellation.
New Air Carrier Fees
Most major carriers have now jumped on board the bandwagon, hiking fees
for changes to non-refundable tickets from $75 to $100. Several airlines
have also reduced the commission payable to travel agents for processing
such changes from $25 to $15.
British Midland announces new service
Regional U.K. carrier British Midland announced last week that it will
extend its international service beyond Europe when it begins transatlantic
flights this spring. The airline will launch nonstop flights from
Manchester toWashington, D.C., and Chicago on April 30 and May 31
respectively.
Launching a new brand identity of "bmi british
midland"
at the same
time, the carrier announced that it will offer three classes of service on
its dedicated transatlantic Airbus A330 aircraft; business, "new
economy"
and economy.
New Air Transport Customer Service Web Site
Recognizing that air travel in the US has grown significantly in recent
years - in 2000 alone 665 million people took to the skies on U.S. airlines
representing a daily departure rate of twenty-five thousand flights and
daily checking of 2 million bags
- the Air Transport Association has
developed a new website to tell customers about the measures that U.S.
carriers have taken to improve customer service. The site, at
http://www.customers-first.org, also provides direct access to the customer
service improvement plans of 14 major U.S. carriers.
British Airways announces enhancements
British Airways recently announced a very convenient new hourly evening schedule
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from JFK to London Heathrow; starting at 6.00pm there will be a flight departing every
hour until 10.30pm - seven days a week. Their new products, are already available on
all of these flights from JFK and they really are quite amazing. I'm sure you'll enjoy
them.
British Airways has completely redesigned Club Worlds to be a relaxing
"lounge-in-
the-sky". Club World is the first business class to introduce a brand new armchair-
seat complete with a footstool that converts into a fully flat bed
-
allowing you to get
more sleep and arrive at your destination refreshed and ready to do business. You'll
also find in-seat power ports and personal telephones as well as more in-flight
entertainment choices on new larger screens. To find out more about the new Club
World, visit theirwebsite at http://www.britishairways.com/clubworldbed.
Don't forget, you can enjoy a free massage or facial at the British Airways Arrivals
Lounge in London Heathrow, and the traditional full English breakfast they cook is
really quite substantial - baked beans for breakfast anyone? Please keep in mind that
by taking advantage of the British Airways Arrivals Lounge you can save Global
Crossing's approximately $200!
Trans World Airlines to maintain normal operations throughout
bankruptcy
Trans World Airlines (TWA) will maintain standard operations throughout its
bankruptcy proceedings, honoring purchased tickets and Aviators miles as it normally
would, according to the airline. TWA is not canceling any routes and expects "no
major changes in our flight routes and schedules...throughout this
period."
TWA
attributed its bankruptcy to the timing of "recent staggering fuel price
increases,"
which
significantly disrupted TWA's rebuilding process by adding more than $50 million to its
costs in 1999. Following completion of the bankruptcy case and the acquisition of its
assets by American Airlines, TWA will no longer operate as a separate entity. TWA
passengers who are AAdvantage members can begin accruing AAdvantage miles on
TWA flights "very
soon,"
says TWA; further information on transferability ofAviators
miles will be forthcoming from American.
Trans WorldAirlines, 1/19/01
United reconfigures international fleet to make economy and
business classes roomier
United is reconfiguring its international fleet to give more room to economy and
business class customers, with plans for completion by the end of 2001. In economy,
United is replicating the Economy Plus reconfiguration it completed on its domestic
fleet early last year. The improved seats will go to the airline's most frequent flyers, as
well as to travelers willing to pay a slight premium for extra comfort. In business class,
United will add up to seven inches of additional leg room, bringing the average pitch to
55 inches and increasing the seat's recline to 150 degrees.
Travel Management Daily, 1/10/01
Marriott Rewards voted best hotel rewards program
For the fourth consecutive year, the readers of Business Traveler magazine have
ranked Marriott Rewards the number one hotel rewards program. Marriott claims the
popularity of its program is due to
members'
ability to earn free stays faster and with
less money spent than in rival programs. "We are especially pleased to be highly rated
by Business Traveler magazine because it truly reflects the opinions of frequent
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At least one out of every four commercial flights was delayed, cancelled
or diverted in the first nine months of 2000, according to a report released
this week by the Department of Transportation's Inspector General's Office.
The report says flight delays and consumer complaints are at an all-time
high, according to David Barnes, a spokesperson for the Inspector General's
Office, rising 16 percent (18,966 to 22,089) over the number filed during the
same period in 1999. The reportwarns that the national airspace system is
"operating at the fringes of
capacity"
even as airlines predict rapid growth
in the next decade.
A more comprehensive report on airline satisfaction is expected to be
released at the end of the month. Congress ordered the year-long study to
see if airlines are living up to their 1999 commitment to improve customer
service on their own without being forced to by a stringent Passenger Bill of
Rights some members of Congress are seeking to pass.
China and Japan agree on new air routes
Japan and China have agreed to allow an increase in flights of more than
50 per cent between the two countries to meet growing demand on passenger and
cargo routes. The agreement means that the equivalent of as many as 281
Boeing 280 seat 767 jets will be allowed to fly between the countries, up
from the current 181 . The agreement takes effect in April 2002, according to
a statement. Airlines operating from Japan are positioning themselves for
additional landing rights at Tokyo's international airport at Narrate to
coincide with the opening of a new, shorter runway that can accommodate the
smaller planes that service regional routes in Asia.
Jet Blue offers expanded service
Upstart low-fare carrier JetBlue's JFK-California redeye flights proved
so popular that the airline is adding daytime flights on those routes. The
new service will begin May 1 on JFK-Oakland and June 1 to JFK-Ontario. David
Neeleman, JetBlue's CEO, added that the airline expects to inaugurate
additional West Coast destinations this year.
London offers alternative air solutions
In an attempt to reduce delays at two of London's fast-growing
alternative airports, Stansted and Luton, The UK's National Air Traffic
Services (NATS), is increasing air traffic control capacity over south-east
England by about 20 percent. Traffic volumes have been growing rapidly at
the two airports following the expansion of low cost airlines led by Ryanair,
Go and Buzz at Stansted and by EasyJet at Luton.
2001 Travel Warnings
The U.S. State Department has issued several travel warnings this week.
In Switzerland, travelers are urged to avoid travel to Davos, where The World
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Economic Forum (WEF) will be held January 25-31. Several groups have
publicly stated their intention to disrupt the Forum by means of protest
actions both in Davos and in the surrounding area. As in previous meetings
by the World Trade Organization (WTO) in Seattle, the International Monetary
Fund (IMF) in Washington, D.C., and the IMF/World Bank in Prague, there is a
potential that some demonstrations may become disorderly and violent.
In Africa, The Department of State reiterates its long-standing warning
to U.S. citizens against travel to the Democratic Republic of the Congo (DRC)
in light of the uncertain security situation and, in particular, the recent
death of President Laurent Desire Kabila.
Travelers entering the DRC with visas and/or entry/exit stamps from
Uganda, Rwanda or Burundi may experience difficulties at the airport or other
ports of entry, including being detained for questioning or refused entry
into the country. Anyone who wishes to travel outside of Kinshasa must
obtain advance written permission from the Ministry of the Interior,
according to a State Department spokesperson.




American Airlines and TWA today announced that
members of their respective airport clubs will be given access to each
other's clubs systemwide. The reciprocal access will begin in February,
pending receipt of necessary regulatory approvals. An exact start date
will be announced soon.
American Airlines operates 50 Admirals Clubs at major airports
throughout the United States, Canada, the Caribbean, Europe, Latin
America and Japan. TWA has 1 5 Ambassadors Clubs in the U.S. and one in
Paris.
Admirals Club and Ambassadors Club members will be able to gain access
to any of the American and TWA clubs simply by showing their valid
membership cards and a day-of-flight ticket without having to pay any
special access fees.
The program also will provide access to TWA Ambassadors Clubs for
eligible customers of oneworld, a global alliance that, in addition to
American, includes AerLingus, British Airways, Cathay Pacific, Finnair,
Iberia, LanChile and Qantas.
"What it means for TWA's club members is access to a whole new array of
lounge facilities at points across the
globe,"
said Mike Gunn,
American's executive vice president of marketing and planning. "From
Toronto to Tokyo, and from Santiago to Seattle, they can enjoy the
comfort and many special features of our Admirals Clubs, using their
Ambassadors Clubs membership as the
key."
"American Airlines and TWA are taking one more step toward the proposed
acquisition of the assets of TWA by
American,"
said Don Casey, executive
vice president of TWA marketing. "In the next few months we will
continue to offer the same great customer service and schedule
reliability our customers have come to expect from TWA, and we'll be
adding value for our customers as we anticipate bringing them more and
more of the benefits of access to American's worldwide network of
flights and
facilities."
Today's lounge announcement comes less than two weeks after American
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mileage balances will have even greater value as part ofAmerican's
expansive AADVANTAGE mileage rewards program once all necessary
approvals are secured.
When that happens, American said it intends to enroll Aviators members
into the AADVANTAGE program, and existing Aviators portfolio balances
will be credited to their AADVANTAGE accounts. Aviators members who
already participate in AADVANTAGE will have their existing Aviators
account balances credited to their AADVANTAGE accounts. There will be no
need to open new AADVANTAGE accounts.
American established the industry's first VIP lounge in 1939 with the
opening of the Admirals Club at New York's LaGuardia Airport. Today, the
Admirals Club network includes 33 facilities in the U.S. and Canada and
17 international facilities.
Services available at Admirals Clubs include assistance with airline
reservations, seat selection, boarding passes, and electronic upgrades
on American. At most U.S. Clubs, members can enjoy such special touches
as individual workstations, personal computers with Internet access,
MobileStar broadband wireless Internet access, data ports, laser
printers, fax machines and photocopiers. Conference rooms are equipped
with speaker phones and presentation boards and include complimentary
beverages. At some Admirals Clubs, private shower suites are available.
At four major U.S. locations
*
Chicago O'Hare, Dallas/FortWorth
(Terminal C), LaGuardia and San Francisco
*
there are Admirals Club
Executive Centers with all the state-of-the-art amenities to conduct
business at a convenient airport location. An Admirals Club membership
is not required to use these facilities.
TWA's Ambassadors Clubs feature full-service bar, complimentary soft
drinks, coffee and morning pastries. Representatives can confirm
flights, issue boarding passes and assist with future TWA reservations.
The Clubs also have business centers that are equipped with dataports
and electrical outlets for laptop computers as well as a fax machine.
Eight clubs also feature conference rooms.
Additionally, TWA and TEAMGroup Media Network have introduced 42-inch,
flat-screen, gas plasma televisions at 12 Ambassador Clubs in the U.S.
These televisions broadcast DIRECTV, featuring CNNfn business news and a
wide range of other programming.
For a full listing of all club locations and features, visit www.twa.com
and www.aa.com.
American Airlines Says It Will Honor TWA's Aviators Miles
Cynthia Wilson - St. Louis Post-Dispatch - 01/18/01
If you're worried about the value of the mileage balance in your
frequent flier account now that Trans World Airlines has declared
bankruptcy and agreed to have its assets acquired by American Airlines,
don't be.
Members in TWA's Aviators program who have a balance in their accounts
will enjoy even greater benefits after the deal between the airlines is
approved, officials from American Airlines said Wednesday.
Mike Gunn, American
Airlines'
executive vice president of marketing and
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planning, encouraged TWA customers to continue building theirAviator
portfolios on TWA flights in the weeks ahead.
"Once we have the necessary court and governmental approvals to proceed,
Aviator members will receive AAdvantage miles for the full balances in
their TWA
portfolios,"
Gunn said in a statement.
Once the deal between the airlines is approved, American will
automatically enroll Aviator members in AAdvantage, and their existing
Aviator portfolio balances will be credited to their AAdvantage
accounts, said Al Becker, a spokesman for American Airlines. The
automatic enrollment in AAdvantage will apply to all Aviator members,
whether or not they have an account balance, Becker said.
Gunn said not only will Aviator members not lose their miles, but after
American acquires TWA's assets, Aviator miles can be used to access more
than 900 destinations served by more than 30 carriers, more than are
offered under TWA's plan.
American has hundreds of business partners - from florists to hotels to
restaurants - that give their customers AAdvantage miles for purchases.
By comparison, TWA has just 34 such partners.
Airlines that Aviators members will be able to access as AAdvantage
members:
American, American Eagle, Aer Lingus, British Airways, Cathay Pacific,
Finnair, Iberia, LanChile, QANTAS Airways, Aerolineas Argentinas, Air
Pacific, Air Tahiti Nui, Alaska Airlines, Asiana Airlines, Crossair, EL
AL, GRUPO TACA, Hawaiian Airlines, Japan Airlines, Midway Airlines --
Midway Connection, Sabena, Swissair, TAM, Turkish Airlines and US
Airways.
For complete details on American's frequent-flier program, go to
www.americanairlines.com and click on AAdvantage.
Increase in airline ticket taxes
The International Arrival and Departure Tax have increased from $12.40 to 12.80 for
tickets sold on or after January 1st.
Alaska and Hawaii Taxes have increased from $6.20 to $6.40 for domestic segments
beginning or ending in those states.
The domestic segment fee (ZP - domestic tax per head) goes up from $2.50 to $2.75.
Airline Security Personnel
Suggestions for passengers encountering rude airport security personnel
Following are a couple of suggestions that may be useful for stressed passengers
delayed at a crowded security gate:
Politely summon a supervisor if you have a complaint about an airport security
agent
Recognize that airport screeners get a lot more guff than most of us realize
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As instances of hostilities at the gates have increased, the airline industry is asking
that the Federal Aviation Administration (FAA) move toward certifying the screening
companies directly. Since the early 1970s, airlines themselves have been responsible
for certifying the companies they hire to provide airport security. Under proposed
legislation, the FAA would oversee training and performance of security contractors,
including thorough background checks.
Source: nytimes.com
New technologies expedite airport check-in
Always crunched for time, a few new developments promise to streamline the airport
process for business travelers. These new technologies, including automated
biometric scanners and alternate check-in options, will get passengers from the curb
to their seats much faster.
EyeTicket Corporation ofMcLean, Virginia announced last month that it has received
the first of several patents for a biometric airline passenger processing system. Once
implemented, the system will use iris/eye recognition to provide instant check-in,
automated baggage check and boarding without the need for conventional tickets,
plastic cards, or other means of identification. The service is designed to mesh with
existing airline reservation systems.
American Airlines is piloting a new roving agent system with Symbol Technologies.
Portable handheld devices enable airline representatives to check-in passengers from
virtually anywhere within the terminal, minimizing lengthy check-in lines. The system is
currently being tested at the San Jose Airport.
Alaska, Continental, Delta, Northwest, and United airlines have also begun offering
remote check-in by way of self-service electronic kiosks, Internet check-in, or mobile
airport devices similar to American's initiative. Last month, Air Canada introduced
automated check-in kiosks in Calgary, adding to the list of Canadian airports with
these time-saving devices. Late last month, America West launched curbside check-in
for ticketed passengers with advance seat assignments at their hub in Phoenix.
Passengers can receive boarding passes from a curbside skycap and proceed directly
to the gate.
United has added 25 Self Check-in units in various parts of the lobby and the bridge at
Chicago's O'Hare Airport. United employees will support the Self Check-in deployment
with dedicated hands-on and telephonic assistance. Any domestic customerwith an e-
ticket reservation can use the United Self-Check-in on the day of travel, print any
United domestic boarding pass, view seat maps, assign seats, change reserved seats,
and add or modify frequent flyer numbers. Other United Self Check-in locations
include Aspen and San Diego.
Northwest expanded Internet check-in to 27 markets, taking it beyond a test phase
that had begun earlier this year. The service, available for e-ticket customers less than
24 hours but more than 90 minutes prior to a flight, lets customers print out their
boarding passes from their home or office computer, change a seat assignment, and
receive upgrades. Customers with
.only
carry-on baggage can go straight to their gate
for boarding. Northwest is not the first major U.S. carrier to offer the service; Alaska
Airlines has been offering it since last November for customers who purchase an
e-
ticket on its Web site. But Northwest is proclaiming itself to be the first major
"network"
carrier to do so.
Source: BTN, UnitedAirlines, Travel Management Daily
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The Acela Express hits the tracks in the Northeast corridor
Mid November, an elite group of 300 VIP travelers were the first to experience
Amtrak's new mode of transportation. The Express includes oversized luggage bins,
spacious restrooms and large windows.
The Acela Express began regular service in mid December, and is comparable to
Express Railways in Europe and Japan. Hitting a top speed of 150 mph, this train will
cut 30 minutes from the current Metroliner trip from New York to Washington D.C.,
and 45 minutes from New York to Boston. By summer 2001 , Amtrak plans to extend
the service beyond the Northeast corridor. However, to spread nationwide, Amtrak
would need to spend billions of public dollars laying tracks, straightening curves, and
performing other enhancements. Currently, the East Coast will be cruising on the fast
track. Learn more at: www.amtrak.com
Source: ABCnews.com
Ten busiest U.S. airports plan for growth
The 10 busiest airports in the United States in descending order are as follows:
1. Atlanta Hartsfield International
2. Chicago O'Hare
J. Los Angeles International
4. Dallas/Ft. Worth
5. San Francisco International
6. Denver International





To meet growing demand, officials at the 10 busiest U.S. airports have forecast the
number of passengers and average daily flights for the next decade that reveal a
common focus on international passengers, improved security systems, gate
expansion, and passenger flow.
Atlanta Hartsfield International (ATL) surpassed Chicago O'Hare as the busiest
U.S. airport in 1999 and year-to-date 2000. In 1999, nearly 78 million passengers
streamed through its terminals with an average of 2,420 flights. In 1994, Hartsfield
opened its new international concourse and since then has renovated its domestic
concourse and terminal building. Expansion plans include the extension of a
commuter runway slated for completion in 2005, which will reduce average runway
delays from nine to five minutes based on predicted activity levels.
A fifth runway is one of the major components of a $5.4 billion capital improvement
plan to be carried out over the next 10 years. Increased activity dictates a need for
more international gates in the next decade in Terminal E, the international concourse.
The new International (or East) Terminal will be a $700 million, 900,000 square foot
extension of Concourse E that will house the additional gates, international ticketing,
and concessions. The project includes 2,000 public long-term parking spaces adjacent
to the terminal.
To reduce delays at this busy airport, Delta Air Lines, which accounts for 80 percent of
traffic at Hartsfield, has implemented a faster security checkpoint system, more




flight schedule changes by pager and wireless phone messages. The new Delta
system that reads bar codes on tickets is doubling the speed at which a gate agent
can load a jet.
Handling over 70 million passengers annually, Chicago O'Hare (ORD) lost its number
one spot to ATL. O'Hare's ongoing expansion plans involve a $2.5 million gate
renovation at American
Airlines'
48 gates in Terminal 3, and Concourses H, K, and L.
Improvements include the installation, in April, of a gate information system by
American Airlines. The system features two 36-inch monitors at each gate that answer
questions routinely asked of gate agents, such as flight numbers, destination cities,
departure times, aircraft type, flying time, the destination city's weather conditions,
standby list status, and information on the next flight arriving at the gate. Passengers
are also told why flights are delayed or cancelled. American's 18 gates will have a
one-screen version of the new gate information display system.
Los Angeles International Airport (LAX), the world's third busiest airport, has
commenced an extensive makeover to become more passenger friendly, which
coincides with increased service from LAX by American, Delta, TWA, and United
airlines. New business centers recently opened in Terminals 3, 7, and the Tom
Bradley International Terminal with similar facilities opening soon in Terminals 4 and
8. The 1 ,000 square foot spaces contain cubicles with workstations, copiers, fax
service, and Internet access along with a concierge who handles requests for office
supplies.
Other improvements, at a cost of $1 12 million, include new signage, upgraded and
expanded pedestrian walkways linking the terminals, new landscaping and greenbelts,
improved public address and emergency systems, and public art. The Central
Terminal Area has added 953 parking spaces in a four-level structure that opened in
July. Plans also include a new parking structure that will provide 12,000 additional
spaces. United has improved its facilities in Terminal 7 by renovating its first class
lounge and installing a federal inspection service for overseas connections.
At Dallas/Ft. Worth (DFW), non-stop international destinations have increased to 30,
representing a 58 percent increase in the past five years. Because of the growth, a
$2.5 billion five-year Capital Development Program is currently in the design phase
and includes a new international terminal, an automated people-mover system, an
eighth runway, the extension of three existing runways, more parking facilities, and a
state-of-the-art consolidated rental car facility.
The new Terminal D will house 23 gates, 10 that will hold widebody aircraft, a customs
facility capable of serving up to 2,800 passengers per hour, and a 7,000-car parking
garage with connecting skybridges to the east side terminal and the onsite Hyatt
Regency. At Terminal B, a recent project added five new and seven renovated gates
and three runway extensions. In early 2000, DFW opened a Rental Car Center that
consolidated all of the airport's present and future rental car companies into one
location. Further expansion to the center will increase the number of rental car
companies from 10 to 12 and hold 5,000 cars.
San Francisco International (SFO) handles over 40.3 million passengers annually
and will invest $2.4 billion in construction projects that focus on international growth.
The SFO Master Plan consists ofmore than 50 projects designed to improve and
consolidate domestic and international passenger service; aircraft maintenance; and
cargo, safety, and support services.
A new International Terminal is scheduled to open on December 10. The complex
covers 2.5 million square feet with two new boarding areas that house 24 international
gates, compared with 10 today. New customs and immigration facilities will process
5,000 passengers per hour, up from 1 ,200 today; with the average international
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SFO's slated Airport Rail Transit (ART) system is scheduled to open in December
2001 and aims to reduce roadway traffic by 23 percent and eliminate half of all
commercial vehicle trips on terminal roadways. The free ART service will make 10
stops between terminals, parking lots, and a proposed hotel. The Bay Area Rapid
Transit (BART) system's extension to SFO and nearby Millbrae will provide direct rail
access to the airport from downtown and the East Bay. Expected to open in December
2001
, BART will take about 30 minutes to reach SFO from downtown.
Since Denver International Airport (DIA) was built five years ago, it has plenty of
room to expand. The airport was built to accommodate 50 million passengers a year
and to date has handled over 38 million. At full build-out, the airport is ultimately
capable of handling more than 100 million passengers and would encompass 12
runways, five concourses, and two terminal buildings.
In June, DIA completed an environmental review of a sixth runway that has been
forwarded to the FAA for final approval. Furthermore, United Airlines plans to build a
regional aircraft terminal that will add 36 gates on the east wing of Concourse A and
will provide larger waiting areas, restrooms, and concessions. Construction on the
United Express facility will commence in 2001 with expected completion in 2003. DIA
is United's second busiest hub next to Chicago O'Hare and is DIA's largest carrier,
accounting for 65 percent of its traffic.
Minneapolis-St. Paul International (MSP) prides itself as being one of the most
efficient, passenger-friendly airports. MSP handles more than 34 million passengers
annually and expects that number to increase to 40 million by 2010. MSP's expansion
plans are scheduled to conclude in 2010 and include the construction of an automated
people mover and additional runways. A nine-level expansion to the parking structure,
which now includes the car rental service center on the first three floors, was recently
opened.
Like most hub cities, Northwest Airlines operates a large portion ofMSP flights,
although Sun Country Airlines was added last summer as a low cost alternative.
Detroit Metropolitan Airport (DTW), another Northwest Airlines hub, is currently
undergoing development of a fourth terminal, the new Midfield Terminal by Northwest.
Detroit's existing terminals were designed and built to handle only a few million
passengers a year. Now, more than 30 million passengers travel through the 77-gate
facility. Crowded buildings, flight delays, and limited road access all contribute to
general operation problems.
The $1 .2 billion Midfield Terminal project is on track to open in late 2001 . When
completed it will house 123 gates, 18 for jumbo jets and six for commuter planes, and
will be fully operational in 2003. The terminal complex will include a Federal Inspection
Service facility to handle 3,200 passengers per hour; 1 1 domestic luggage claim
carousels and an enhanced luggage handling system; a connecting link with 15 shops
and restaurants and a 19,000 square foot NorthwestWorld Club. An East Concourse
is also part of the project and will house 66 jet gates and 10 international gates with 31
shops and restaurants, an automated people mover, and a 6,800 square footWorld
Club. An underground pedestrian tunnel with moving walkways will connect the East
Concourse to the smallerWest Concourse.
DTW's parking garage is slated to be the largest in the world, with 1 1 ,000 parking
spaces and 10 levels. A full-service, upscale hotel next to the East Concourse will be
ready to open in 2002.
At Miami International Airport (MIA) passenger flow and security are priority
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concerns. With 33.9 million passengers annually, MIA operates with 120 gates and 95
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scheduled and 40 non-scheduled air carriers. Miami International rolled out its $5.4
billion expansion program in 1999 with the renovation of Concourse A, adding 10 new
passenger gates, 242,000 square feet of public areas and concessions, and 305,000
square feet of passenger-accessible space. Concourse A serves a handful of
international carriers including AeroMexico, British Airways, and Swissair.
The expansion program includes the construction of a new terminal above the original
terminal, and the reshaping of the concourses into a new, 47-gate linear terminal. This
facility is slated for a 2004-2005 completion. Additional windows will brighten the
interior, while an underutilized moving walkway system will be made more visible. The
improvements also will result in a fourth, 8,600-ft. runway, better signage, and
widened roads and access ramps to ease in- and out-going traffic.
The airport has also spent $3.8 million for a new security checkpoint in Concourse G.
Once the system is operational at all concourses, scheduled for the end of summer
2001
, it should substantially improve passenger flow.
Newark International Airport (EWR) is the most delay-prone domestic airport, which
is not surprising given the amount of traffic in the Northeast corridor. In 1999, Newark
surpassed New York's JFK International and LaGuardia airports in passengers. For
the past 10 years, passenger growth has risen more than 60 percent to nearly 34
million passengers.
Work continues on a number of projects totaling $3.8 billion. Heading the list is the
$415 million EWR Monorail Northeast Corridor Connection Program, which will extend
the airport's current monorail system about one mile to connect with a new intermodal
train/monorail station being built on Amtrak's Northeast Corridor between Newark's
Penn Station and New Jersey Transit's North Elizabeth Station. Most of the heaviest
construction has been completed.
Other work, including testing new monorail trains, is in progress. Service on the
monorail extension is scheduled to begin in 2001 . More than 3 million passengers a
year are expected to use the system, which will offer travelers a long list of
conveniences, including full-service passenger check-in and transfer of checked
baggage, while reducing the area's auto traffic. Also at Newark, terminal upgrades
continue and 6,600 new parking spaces are in the works at two multi-level structures.
Although New York's JFK International Airport did not make the top 10 busiest
airport list, it still serves as a key air hub for the New York area; JFK serves nearly 32
million passengers annually. A $9 billion construction project is underway, which,
among other things, has created or reconfigured 26 miles of roadways for direct
connections between terminals, parking lots, and major access highways. By 2002, a
light rail AirTrain will connect the airport with various points in New York. New features
include a new parking garage and control tower. Four terminals are under renovation,
three with a $1.6 billion investment from Delta Air Lines, scheduled for a 2004
completion. United Airlines and the Port Authority of New York and New Jersey also
are undertaking a series of improvements, including the modernization of Terminal 5.
Logan International Airport is another busy East Coast air hub, which now handles
26 million passengers, with 81 gates, five terminals, and 55 scheduled and non-
scheduled air carriers. A large-scale modernization of the airport is underway. This
project includes a series of constructions dealing with an overall expansion of all
terminals and a double-deck roadway that will allow for arrivals on a lower level and
departures above. One terminal has new, moving sidewalks; all terminals will feature
these sidewalks in the near future. Additional work is being done to connect Logan to
downtown Boston. An existing shuttle bus will be made more direct once work on a
direct tunnel - part of Boston's "Big
Dig"
project - is complete. Completion of that
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Source: BTN
Northwest Internet Check-In is here!!!
Northwest customers can now check-in for their flights from home, work, or anywhere
that they can access the internet!
The nwa.com Check-In service is available less than 24 hours and more than 90
minutes prior to flight departure. Please see a Northwest agent at the airport for
assistance if you are within 90 minutes of departure or try again later if you are more
than 24 hours from departure.




Update Frequent Flyer Number
Upgrade Elite members to First Class
Purchase an E-First upgrade (in select markets)
The nwa.com Check-In process is available for E-Ticket reservations for travel
between destinations served by Northwest Airlines in all 50 United States. Click here
to check
out this exciting new feature from Northwest Airlines.
Travel Advisory
With tensions in the Middle East at their highest since before the Oslo
Accord of 1993, the U.S. State Department has issued a rare "worldwide
caution"
alert following several dramatic instances of violence in Israel,
Gaza, the West Bank, and in Yemen, where a U.S. Navy vessel was the target
of a terrorist attack last week. According to the alert, The Department of
State is "extremely concerned about the possibility for violent actions
against United States citizens and interests throughout the
world."
U.S.
Embassies in Damascus and Brussels have recently been the target of violent
anti-American demonstrations, and anti-American demonstrations continue to
take place throughout the world in response to continued conflict in the
Middle East. Some have become violent and difficult for local authorities
to control.
A travel warning issued October 12, 2000, advises U.S. citizens to
defer all travel to Yemen and to Israel, particularly in the West Bank and
Gaza. U.S. Government employees who live in East Jerusalem have been
temporarily relocated, and U.S. Government employees have been prohibited
from traveling to the West Bank, Gaza and East Jerusalem, including the Old
City, and urged to avoid the Jaffa section of Tel Aviv. Meantime, the U.S.
Consulate General facility on Nablus Road in Jerusalem has been temporarily
closed. (The U.S. Embassy in Tel Aviv remains open.)
U.S. citizens who do travel to the Middle East are urged to maintain a
"high level of
vigilance"
and "take appropriate steps to increase their
security awareness to reduce their
vulnerability,"
the warning stated. The
State Department further advises Americans to maintain a low profile, vary
routes and times for ail required travel, and treat mail from unfamiliar
sources with suspicion. American citizens traveling abroad should contact
the nearest U.S. Embassy or Consulate by telephone or fax for up-to-date
information on security conditions. For consular sheets and additional
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Marriott announces "Thinking of
You"
Marriott International, Inc. announced "Thinking of
You,"
a series of new guest
services and enhancements, including the debut of a redesigned bed, At Your
Services one-call guest assistance, express reservations on Marriott.com, e-mail
reservation confirmation, and a special Web resource for travelers. Marriott now
offers immediate reservation confirmation via e-mail to anyone who books a guest
room through Marriott worldwide reservation centers. The new service will be
available for bookings at all Marriott brands. Also included in the e-mail confirmation
is a hyperlink to each hotel's web page on Marriott.com where the guest can find
property-specific information, including driving directions, restaurants and special
amenities at the property they have booked Marriott and STSN, a technology
provider, have also developed TravelersEdge.com, a Web site designed to provide
travelers with instant access to information and services while on the road. The Web
site will be accessible in Marriott properties equipped with STSN high-speed Internet
access. TravelersEdge.com will supply guests with property and destination
information, as well as general news, sports, weather, travel and entertainment
updates
RestaurantRow.com
New York based www.RestaurantRow.com. a leading online and wireless destination
for consumer restaurant information and reservations, and Los Angeles-based
www.Menus.com. which features the world's largest database of restaurant and menu
information, have just joined forces. The new company now offers consumers access
to over 300,000 enhanced restaurant listings throughout the US and UK, searchable
by location, features, and specific dishes, along with menus, wine lists, user reviews,
and photographs. Consumers may also make restaurant reservations at the site.
Aadvantage Summaries go Online
AAdvantage members can now get their monthly summary statements even faster by
signing up to receive them via e-mail. Known as the AAdvantage eSummary,
members can view their latest account activity as well as all the news, program
information and special offers found in the current paper mailing. AAdvantage
eSummary also provides links to AAdvantage online services such as flight
reservations, change of address and more. Members can sign up via the AA.com Web
site by double clicking on
"Profile"
located in the upper right area of the home page,
then scrolling down and selecting the appropriate box.
Virgin Atlantic Airways announce special promotional fares to
London, England
Should your business travel need take you to London in 2000, you may want to
explore special discounts in excess of 20% from, Virgin Atlantic Airlines. Certain
coach and business class fares maybe applicable and in some cases even
complimentary ground transportation are included. Please check with you designated
corporate travel office to learn more about these promotional offerings.
Travel Tips: Be aware of hidden travel fees
HOTELS:
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Early departure - leaving ahead of schedule can cost you as much as $50
Late cancellation - If you don't cancel at least 24 to 58 hours in advance (72 for some
resorts and for reservations thatwere made online), you could be charged for the
room
No-show - You'll pay for the night you miss.
Baggage checking
- Want to leave your luggage behind the desk after you check out?
That'll run you $2 or more at some hotels.
CAR RENTALS:
Gas - If you don't return the car with as much gas as it had when you took it out, you
may have to pay as much as $4 a gallon for gas the rental company puts in.
Late cancellation - Most companies will let you off the hook if you call to cancel. But if
you reserve an SUV or minivan and don't cancel at least 24 to 48 hours in advance,






Business travelers can no longer expect to find plane doors open right up to the
scheduled departure time. In an attempt to improve on-time performance most
carriers are now closing the doors sooner and canceling the reservations of those
who have not boarded 10 minutes prior to the scheduled departure time for domestic
flights and longer for international flights.
Following are some of the airline policies, rated by The Weekend Journal from those
with the toughest enforcement to those with the most lenient, based on interviews with
passengers, travel agents and the airlines.
American is serious about its "Ready Set
Go"
policy, which requires
passengers, 10 minutes prior to departure to "be on board with your seatbelt
fastened"
or risk losing reservation.
United announced its "Time to
Go!"
program last spring and is strictly enforcing
it. It also is one of the toughest enforcers of carry-on luggage rules.
US Airways has started strict enforcement of its 10-minute rule in June. It is
now closing aircraft doors 5 minutes prior to departure. Last minute arrivers
report that they can still get onto flights that aren't packed.
Delta is enforcing its 10-minute rule on packed flights out of hubs such as
Atlanta and Orlando, but doesn't close doors until the last minute, and does let
passengers board.
Northwest warns that it may take away your pre-assigned seat, but not your
reservation, if you don't check in 15 minutes before scheduled departure time. It
hasn't increased its enforcement of the 10-minute rule, but some passengers
report it is harder to talk their way on. Door closes three to four minutes before
departure.
TWA agents are told to keep plane doors open until two minutes before
departure time so you can still get on if your seat hasn't been given to a
standby passenger. Late arrivers can also board if there is room on the plane.
Continental agents can still get passengers on board if they show up less than
three minutes before scheduled departure, even if it means opening the door.





Hotel Room Laptop Connection Could Bring Surprising Bill
Business travelers should be aware that leaving a laptop plugged into the Internet in a
hotel room could result in a surprising bill even if they think they are hooked up to a
local or toll-free number.
More hotels are adding a charge for toll-free calls to keep guests from tying-up trunk
lines for hours at a time with laptops, or with phones while checking office voice mail
or participating in conference calls. Some hotel spokespersons say they were getting
complaints from guests who couldn't get through because all the trunk lines were
busy. The following are policies of hotels that charge for toll-free calls and a list of
hotels that don't charge.
Policies of hotels that charge:
These examples apply to corporate-owned hotels within these chains. Franchisees
may have different policies.
Westin: 10 cents a minute after 60 minutes
Sheraton: 10 cents a minute after 60 minutes
Four Points: 10 cents a minute after 60 minutes
Hilton: 10 cents a minute after 30 minutes
Wyndham: 25 to 95 cents a call
Hyatt: 75 cents for unlimited 800 calls in most locations










Carlson Country Inns &
Suites*
*Carlson has doubled the number ofphone lines in some Country Inns & Suites rather
than changing the policy and charging its guests.
(Source: The Wall Street Journal, USA Today)
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Whether keeping last year's resolutions or greeting the year 2000 resolutely with
goals for new levels of fitness, the December issue of Shape magazine reports it is
now getting easier to stay in shape while on the fly. Thanks to the increasing number
of fitness centers in or near airports, which stay open longer hours and seven days a
week, you can stay faithful to your workouts.
Consider:
Airport Fitness Pittsburgh, located next to international arrivals, offers a $10
day pass. For $4, you can rent shoes, shirt, shorts and socks. (412-472-5231 )
The Miami International Airport Hotel in Concourse E has a health club that
charges $8 for a day pass - no need to be a hotel guest. (305-871-4100)
The 24-hour fitness Center at the Los Angeles Airport Hilton is a quick, free
shuttle ride from the terminals. A day pass costs $10. (310-410-9909)
Hilton Chicago O'Hare Athletic Club, in the hotel adjacent to Terminal 2,
offers a $9 day pass to anyone (773-601-1723)
(Source: Shape magazine)
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Travelers HaveWorship Option: Airport Prayer Areas
Balancing life on the road with a walk of faith has often been a struggle.
But today, many airports are working to help people of faith unable to find a
community of fellow believers at least find a place of meaningful mediation.
Many terminals now offer worship areas designed for people of all religions,
says Linda Greene, spokeswoman for the Airports Association International in
Washington, D.C. "The intent is that travelers can use these areas any time
- on their
holy day or when there's a personal
crisis."
Albany, N.Y. airport includes an interfaith prayer room than can, "...be used by
anyone, anytime and at the same time as those of other
faiths,"
explains Father
Michael A. Farano of St.Pius X Catholic Church. The prayer room provides the Bible,
Koran and Hebrew Scriptures; and has a cabinet containing a variety of religious
artifacts including crucifixes, candles and bells.
Some larger airports, such as Chicago's O'Hare International, hold formal worship
services on certain holy days. And there are a variety ofwebsites popping up to aid
travelers who feel remiss about skipping a service. Some of the websites to check out
are www.Jewishtravel.com, www.catholic.net and www.goshen.net.
(Source: USAWeekend)
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Express Immigration Service Available for Frequent Business
Travelers
The Immigration and Naturalization Service's (INS) solution to one of the biggest
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hassles for international travelers is now well underway at five international airports.
Los Angeles, Miami, Newark, New York (JFK) and Toronto airports ail use the
INSPASS technology to speed up the custom clearing process for frequent
international travelers-those with a minimum of three trips abroad a year.
INSPASS (Immigration and Naturalization Service Passenger Accelerated Service
System) offers qualifying travelers the opportunity to register their fingerprints and a
biometric measure of their hands so that when entering the United States they can go
directly to a designated gate, bypassing the endless immigration lines. There, they
simply insert their INSPASS card into an automatic reader, grasp a hand reader, key
in their flight number and pass through customs. A passport is still required.
International business travelers interested in the program can find enrollment forms at
the INS website. Currently the program is open to U.S. citizens and those of at least
24 other countries.
S3 back to top
On the Road and Sick?
It can happen to anyone. If you come down with the flu or a fever while away from
home, here is how to get help in the United States when and where you need it. Call
HotelDocs, a toll-free at 1-800-468-3537, describe your symptoms, and a physician
arrives on average within 35 minutes, often with needed medicine in hand. HotelDocs
will dispatch a doctor to your room at any time of day or night, anywhere in the
country. The price: $150-195, plus the cost of medicine.
(Source: Working Mother)
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How to Avoid Being a Bear in the Air
Whatever happened to flying the friendly skies? News reports of violence and
passenger outbursts show that it's getting more and more ugly up there.
It's little wonder that people are lashing out. Flights are crowded, and delays and
cancellations are numerous. Cutbacks in food and room have only given travelers
more ammunition in their feuds with airlines. So how do you keep your cool in the
face of adversity? Here are strategies that can ease your way:
Keep it uncomplicated. Whenever possible, fly to your destination without a
change of planes.
Fly during off-hours on less busy days. Arrange your trip so you can bypass the
turmoil and confusion that occur during
airports'
peak hours. Try to avoid
booking the last flight of the day to your destination. If it's canceled, you may be
stranded for the night.
Allow enough time. Arrive at the airport terminal one hour before a domestic
flight and two hours before an international flight.
Relax away from the gate. If you find yourself with a lengthy wait after your
flight is canceled or delayed and you're not a member of one of the airline
clubs, consider paying a day-use fee, which ranges from $30 to $60. Benefits




in or reschedule a flight.
Choose wisely. Pick an airline with a good on-time arrival record. You check the
Department of Transportation's Air Travel Consumer Reportwebsite for
information.
Be understanding. Keep in mind that things happen - such as bad weather and
mechanical problems - that can keep planes out of the sky or delay flights.
Have a plan of action. Carry the phone number of your airline. Use your cell
phone or a pay phone to call your airline to research your flight options if a
lengthy delay or a cancellation is announced.
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Vaccines: What every traveler should know
Busy business travelers can avoid an international travel pitfall by paying close
attention to the vaccine requirements for their destination country or countries.
Although vaccine requirements vary by country, there are several sources travelers
can check for complete current information:
The Centers for Disease Control (CDC) offers complete information on vaccine
requirements via theirweb page, located at www.cdc.gov/travel or through their
Travelers'
Health Hotlines: 1-877-FYI-TRIP or to call from international
destinations: (404) 332-4559.
The World Health Organization offers a country by country listing of vaccine
requirements and recommendations. Their web page is located at
http://who.int/ith/enqlish/country.htm
The Embassy web page of the country (or countries) you are visiting. Extra
details will often be provided by an embassy regarding whether proof of vaccine
is needed to enter the country. The embassy site may also alert you to what
medications will be confiscated when going through customs not all countries
are as liberal as the U.S. (or Mexico) with over the counter drugs.
Business travelers who do not have the proper vaccines run the risk of being
quarantined at their destination airport until they get the vaccines required or denied
entrance to the country entirely. Travelers can bring along a small card, filled out by
their doctor, to document their vaccines and the related dates. Most international
travelers keep this document with their passport.
Increasingly important but often overlooked by travelers is the effect of a multi-leg
international itinerary on vaccine requirements. For instance, when a traveler goes
from Country A to Country B and then on to Country C, the vaccination requirements
may be different than if the traveler were taking a direct trip from Country A to Country
C. These differences are often the result of a current outbreak in the intermediate
destination in this case, Country B. Savvy travelers should arm themselves with as
much information as possible and all of the required vaccinations.
The sources listed above will not only provide information on required vaccines, but
also on those vaccines not officially required; but recommended by these health
organizations. The difference is as follows:
Required vaccines: Should be taken well in advance (minimum six weeks) so that
adequate interval between doses can be maintained. Rapid courses do not guarantee





For example, Yellow fever vaccinations (a single shot confers immunity for 10 years)
are required in international travel to endemic travel destinations, which include some
parts of Africa and South America.
Recommended vaccines: Are considered a precaution that may not be strictly
necessary, but is advisable. Sometimes this advice conflicts with Tourist Board or
Embassy recommendations, but the World Health Organization and the Department of
Health believe it is worth heeding, based on the principle of safeguarding against even
minimal risk.
For example, despite the fact the Cholera vaccination is not officially required, some
countries may demand a vaccination before entry due to their ongoing epidemics.
Sources: Centers forDisease Control, World Health Organization
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What makes or breaks a good business trip
Many elements play a role in making a business trip successful and stress-free. A
business trip of any length can start on a sour note in the first five minutes. How? By
having little things go wrong. Amazingly enough, the smallest elements can set the
tone for an entire business trip. For example:
Packing. A suitcase that shuts without force is a beautiful thing. What a great
feeling it is to be able to zip with ease.
No great rush. Experienced business travelers are often the last to show up at
the gate because of their busy schedules. Planning extra time for unexpected
"emergencies"
such as traffic, full parking lots, and gate changes can make a
tremendous difference in your stress level upon arrival.
The ticket counter. Identifying that perfect time window when lines are short can
be difficult; but when you find it, by all means remember it! Some airlines are
now allowing e-ticketed travelers to bypass lines altogether by checking in at
electronic kiosks.
Peaceful boarding. Everyone is in a hurry at the airport, but watching someone
push his or her way through the boarding line can be an irritating start to a trip.
The secret to peaceful boarding is within each traveler: respect others.
Everyone in line is trying to get to the same place, and a little patience in
everyone can go a long way toward starting a trip on a pleasant note.
In the air on time. Although many delays are unavoidable, an on-time departure
makes a world of difference in the attitude of travelers. To ensure you aren't
holding things up, arrive at the gate ready to board no less than 10 minutes
before departure time.
Baggage Claim. No one quite understands why some, albeit few, suitcases
decide to take an alternate flight; but it is always a painful situation. Be sure
your bags are clearly marked with your name, address and phone number to
prevent any delays in their return.
Source: BellaOnline
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Luggage that suits the trip
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When shopping for luggage, the options can be overwhelming. From duffel bags to
hard-case suitcases, the selection is endless. When deciding which bag best meets
your needs, consider these factors:
What kind of traveling do you do? If most of your business trips involve air
travel, durability is key. The conveyer belt at the airport can do some serious
damage to luggage, so it is important to find a bag with an exterior of at least
1800-denier polyester. Fabrics with a less dense fabric weave are subject to
tearing. Tumi is also a durable product that can withstand significant abuse.
If you are doing heavy international travel, a smaller, hard-sided suitcase may
be better. Thieves, or baggage handlers, can slash your soft-sided bag open
easily. Hard suitcases give you no flexibility, but do offer heavy security.
If road trips are more common for you, luggage durability is not as important as
flexibility. Duffel bags and travel packs can easily store in a trunk, but a
hard-
case suitcase will limit your packing options.
How long are your trips? The length of your trips should determine the size of
the luggage. If you tend to shop in your spare time on the road, make sure you
have the space in your bag to carry your treasures home. If you're not a
shopper, many carry-ons are compact in size, but offer side compartments to
accommodate the occasional purchase. Most business travelers do not want to
1
bring any more items than necessary.
Is making a statement worth the risk? Fashionable and leather luggage catches
the eye of thieves. Leather can also be heavy and tends to tear easily. Luggage
that blends in with the other bags in the airport is less likely be to snatched by
an unwelcome culprit; but can cause confusion at baggage claim. Your best bet
is to get a common looking bag and customize it with a unique strap or luggage
tag. Also, for heavy international travel, do not purchase bags with custom
labels. Americans always stick out, why make it more obvious to be a target for
thieves?
How does it move? Since most business travel is conducted solo, handling is
an important factor. Luggage on wheels makes luggage transportation easy
and has become very common. Duffel bags are easy to carry over the shoulder
or in your hand, provided they aren't packed to heavy. Securing all external
straps is essential when duffel bags are checked.
If your bag has a built in handle that can
"pop"
up, make sure you can lock it
down, so that it will not jiggle free and become broken during the time it is
checked. Also, it is helpful if the handle can lock in the up position, that way you
can pull your bag behind you or push it in front of you as necessary.
Is it too much? Remember that you've got to carry what you bring. Although
many airports have luggage carriers, they cannot always be brought into all
areas of the airport. Be sure you consider the fact that you may have to carry
your bags at some point during your journey when deciding what luggage to
buy and bring.
Source: Atlanta Journal Constitution
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Staying togetherwhen you're apart
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Keeping a relationship on the right track is difficult in the best of times. Couples in
which one or both partners travel frequently have to work even harder to prevent their
relationship from derailing. Here are a few tips for lovers that frequently take to the
road:
1 . Remember where you are: While on the road, it's easy to become accustomed
to daily maid service and dinners served on a platter. Don't expect this kind of
treatment at home from your mate.
2. Communicate often: Communication has always been the best way to keep the
home fires burning. Leave short notes hidden at home to remind your spouse
and children that they are missed. When you arrive at your destination, call, e-
mail, or send postcards regularly.
3. Don't go looking for love: As obvious as it may seem, the best way to keep a
relationship on track is to stay on track yourself. If you're lonely on the road,
connect with your partner by phone or e-mail rather than trying to find a
substitute.
4. Be kind to yourself: Trips are exhausting physically and emotionally. Coming
home looking like the dead is not healthy for you and is not fair to the ones you
left behind. Take care of yourself by taking your vitamins, eating properly, and
exercising regularly while on the road.
5. Start dating your mate: When you are home, go out on dates with your spouse,
without the children. If you missed an important event like junior's first steps,
make it up to your family. Don't just shower them with gifts; simply offer them
the most valuable thing you can: your time.
6. Encourage your spouse to get a hobby: While you're away, your partner needs
to keep living their life. Spending time with friends and participating in clubs,
classes or sports will help keep loneliness at bay.
(Source: USA Today)
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Trade Show Tips
For many business travelers, three things are unavoidable in life: death, taxes, and
trade shows. Many travelers are probably unsure which of the three is the lesser evil.
Here are some survival tips to make trade shows easier to handle:
1 . If possible, pre-register in order to avoid long lines at on-site registration. Some
tradeshows allow you to pre-register via their website.
2. Try to set up as many meetings with important contacts before the convention.
Once there, you'll be competing with hundreds of other attendees for a
contact's attention, and some of the competition will literally be the competition.
3. Understand that while trade shows are a big part of doing business in North
America, they are even more popular overseas. Europeans attend trade shows
to sign major contracts or make deals, while North Americans tend to use trade
shows to network and maintain relationships.
4. Bring your cell phone, or rent one on-site. Convention center phones are
always busy during breaks and meals.
5. Trade shows are not the time to show off brand new shoes. Trade show floors
are often little more than industrial carpet laid over concrete, so wear a
comfortable broken-in pair that looks presentable. Women should avoid high
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heels, since trade show floors are often uneven and filled with obstacles such
as carpet wrinkles and electrical wires.
6. If you intend to collect a large number of brochures or premiums, consider
using a backpack or an external luggage dolly. Carrying a heavy plastic bag is
hard on your arms, shoulders and back. To avoid having to carry everything
home with you, have non-essential items shipped to the office.
7. Follow-up notes are a crucial part of every trade show. Follow-up quickly by
writing to important clients or new prospects during off-peak times at the show
or on the flight home.
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Renting a car in Europe can be like driving maze
You know what to expect when you rent a car in the U.S., but what about when you
rent a car in Europe? Making a booking for a European car in America is easy. After
that, however, the experience can become foreign.
How's this for "sticker
shock?"
Expect to pay up to 50 percent more for a European
car rentalan average daily rate of about $60 compared with an average rate of $42
in the U.S. That's not only because of the higher cost of vehicles and fuel; but is also
the result of a maze of tricky taxes and red tape, which differ in each of the 15
countries in the European Union.
Moreover, the rules of the road can be surprising you may be cited for a violation in
Germany if you have a flat tire and your spare doesn't have air though European
police often defer to the innocence or ignorance of American drivers and give
'warnings'
rather than tickets.
Then there are those peculiar add-ons that mysteriously appear when you come to
pay your bill. For instance, there can be a $12 charge for washing your car in Milan.
Here are some perks and potholes for Americans renting cars in Europe:
Lower Rates: Hertz and Avis.offer lower prices if you book in the U.S. before
you go. The walk-up rates in Europe can be twice those available in the U.S.
Stick Shifts: Most low-end to mid-size European rentals have manual
transmissions, perhaps because of the high price of gas. Be prepared to pay a
premium for an automatic.
Luggage: Car rental break-ins are frequent in Europe. Thanks to marked
license plates and other telltale signs, cars seem to
"shout"
that they are a
rental, and thus fair game for petty theft. Avoid storing items in your trunk when
in full public view. Hide luggage in the trunk on the edge of town or a secluded
area before you enter the city. Although economy and compact cars make it
easier to maneuver through Europe's narrow city streets, they have no room to
hide valuable luggage and present reduced capacity for some people. Because
the unfamiliar model names for European rentals will probably tell you nothing
about the specifics of the vehicle, it is best to ask how much you can expect to
fit into the various models.
Collision DamageWaiver (CDW): If you buy the infamous CDW, slightly costlier
in Europe ($15 to $22 per day) than in the U.S. ($12 to $18), note that it covers
a collision, rollover or theft, but not damage to others. It generally isn't worth
buying if you are absolutely sure after careful checking that your own
personal policy or your company's policy provides for car-rental coverage
overseas. Separate theft and vandalism coverage is usually offered as well.
Taxes and Surcharges: These mandatory extra costs can be as bad as they
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are in the U.S. things like national value-added taxes and surcharges for
cars rented at airports. Take this example: A car rented at London's Heathrow
and Gatwick for $100 incurs a 17.5 percent VAT and a 10 percent surcharge
bring your total to $129.25. You can avoid airport surcharges by renting from an
off-airport location like one at your hotel downtown or at the rail terminal.
Car Phones: After hard-wiring mobile phones, mostly in luxury cars, the Big
Four rental firms have taken them out and shifted to the phone du jour, the cell.
Cell phones can either be rented from car rental firms or from almost any
upscale European hotel.
Source: Chicago Tribune
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Weathering the storm
The stormy skies that caused record numbers of flight delays and cancellations last
year may pose the same threat this year, but now the U.S. government intends to fight
back with a plan intended to shorten the time passengers spend waiting on the
tarmac. Last year air traffic delays increased 22 percent with 69 percent of the
increase attributed to weather.
This government initiative will promote better coordination between the FAA, the
airlines, and aviation weather personnel who will all receive the same information and
plan accordingly. The plan also calls for a new Web site www.fly.faa.gov. The Web
site, to be updated every two hours from 8 a.m. to 10 p.m., will provide an overall
status of the national air space system and include a summary of the weather.
Consumers can access the site as well and click on specific airports to determine if
there are weather-related conditions that might impact their flights.
Said David Fuscus, spokesman for the Air Transport Association (ATA), which
represents major carriers, "One part of the delay problem is weather, but this plan is
not a solution to the overall delay problem. The only way to solve that problem is a
new modern air traffic control system. But we think this will make things
better."
Among the measures to be phased in by April 1 , according to the FAA:
The FAA and airlines will use the same high-tech weather forecasts that will be
more frequently updated than in the past. Earlier decisions about weather
patterns will let airlines make decisions about rerouting passengers and traffic
from affected airports. With earlier access to information, passengers will be
able to adjust their travel plans before leaving for the airport.
Use of lower-level airspace to enable the air traffic control system to absorb
more volume at peak travel times.
Use of military airspace off the East Coast during periods of severe weather,
allowing for alternative North-South routings around storms.
Use of near real-time tower control center communications in the New York
area to maximize the number of departures in the busy New York-Chicago
corridor.
More control will be given to the FAA's System Command Center in Herndon,
VA to direct 20 other air traffic control centers.
Although travelers cannot control the weather, there are some things a traveler can do
to minimize the impact of severe weather on their travel plans:




rights in the event of flight delays, cancellations, and 68
misconnections that might result from weather. The airline must confirm you on
its next flight for which space is available at no additional cost. If the alternate
flight is not acceptable to you, you have the right to be confirmed on a flight of a
different airline at no additional cost. In severe circumstances, the airline's only
obligation is to refund the price of your ticket.
Request a paper ticket when checking in at the airport. If you have a paper
ticket, it's a lot quicker for an airline to shift you to another carrier and move you
through the system.
Get to the airport earlier rather than later. Ifweather is closing in, an airline
might accommodate you on an earlier flight if it has space.
When booking flights, choose morning flights because they usually take off on
time since the planes arrived the evening before. It's always good to know what
other carriers are flying to your destination and their schedules.
Regardless of the FAA's plans, passengers must always check with their
airlines for schedule changes. Ask the carrier where your flight is originating.
When the weather is bad, keep your eye on the new FAAWeb site or the
Weather Channel, and hope for the best.
Source: Chicago Tribune, Business Travel News, WebTravelNews.com
Si back to top
DESTINATION NEW YORK CITY?
Some tips when your destination is New York, NY include the following:




John F. Kennedy International (JFK)
MacArthur/lslip, NY (ISP)


















































Terminal (marked with a
"T")




Yellow, white, blue bus
to Long Term Parking
Lot & Howard Beach
Subway Station
All terminals















As requested by airline/







Terminal A,B & C; plus













































Airport INSPASS available {Currency Conversion
JFK & EWR jYes Yes
LGA (NO Yes
GROUND TRANSPORTATION TO CITY
All airports have Transportation Information Centers at Baggage Claim/Arrival areas in
each terminal.
http://web 1











(max.4 passengers) - all
airports
Yes
JFK - $30 + tolls &
tip
40 - 60 minutes
LGA -$17 -$27 +
tolls & tip
20 - 40 minutes
EWR - $34 - $38 +
tolls & tip
40 minutes






Varies by type and
destination
Varies by route.
Approx. 30 - 60
minutes
Private Car Service - ISP Yes









Metrocard* Varies by route
Public Transportation -
EWR
Airiine/NJ Transit Bus to
trains
Yes








connects to Long Island







15 minutes to LIRR;





Terminal to East 34th








Note: Bus & Subways are not recommended ifyou have large quantities of luggage;
LONG trip
*
Free transfer from bus to subway using Metrocard
Improvement Project - Construction Update
JFK - construction projects at the airport are scheduled through 2006
EWR - construction projects have recently begun and will continue for the next two
years.
Up-to-date advisories regarding construction and effect on transportation to/from the
airports is available on the Port Authority for NY and NJ website, (see below)
For more information:
www.ny.com - A general site for all types of information on the New York City area.




Sources: www,ny. com/transportation, www, southwest,com/cities/isp.html




Two major U.S. airports are adding automated external defibrillators (AED's) to their
71
safety equipment. Thirty-five are being installed this month at Orlando International
Airport. And in Los Angeles, a non-profit organization called Start-A-Heart has
donated 120 AED's for early 2001 installation at Los Angeles International (LAX),
Ontario International (ONT), Palmdale Regional and Van Nuys airports. AED's are
used in medical emergencies involving abnormal heart rhythms.
? Quick guide to tipping outside the U.S
http://web 1 .gcintranet.net/corp_travel/travel_news.htm1 2/1 5/200 1
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View information on the
New Jersey - New York City Ferry Service
Some of the benefits of Jet Shuttle travel include:
Quiet, fast jet service
Estimated travel time savings from your home to the office in the destination
city is:
Between Detroit and Rochester - one hour and thirty minutes
Between Rochester and Morristown - two hours and twenty five minutes
Fewer delays and cancellations
Corporate control over flight schedule and contingencies
No lost luggage
Increased productivity enroute
Networking with other employees
Ability to discuss sensitive business in a secure environment
Scheduled and secure ground transportation
Reduced parking and ground transportation costs
The Jet Shuttle is the preferred air travel option between these
cities and should be your first choice when booking travel.





7:00 am !8:00 am
7:00 am i8:00 am
4:00 pm !5:00 pm
7:00 am :8:00 am
Wednesday

























7:00 am 8:00 am
























Air Options and pricing between Rochester and Madison
Air Options and Pricing between Rochester and Detroit
Reservations must bemade through the Corporate Travel Department at
716-777-6352 or 1-800-863-8471 from 8:00 am to 6:00 pm (ET). Seats are
available on a first come, first served basis and are limited to 8 seats per flight.
The cost between Rochester and Morristown is $275 per person, each way,
and includes complimentary van service between airport and office. The cost
between Rochester and Pontiac is $450 per person, each way, including van
service. Charges will be billed directly to your cost center.
Jet Shuttle travel is open to all Global Crossing employees as well as non-
employees supporting Global Crossing business. A Global
Crossing employee must sponsor non-employees. Travel charges will be
applied to the sponsor's cost center.
A confirmation will be faxed to you upon completing the reservations.
Cancellations or changes require 24 hour advance notice to avoid charges.
You will be issued a number upon receipt of your cancellation. Please retain
this number as it is your only record of cancellation. Changes to Monday
flights must be made by 3:00 pm the previous Friday.
Your support of this expanded service is appreciated. Please respond with comments
or suggestions using our Shuttle Survey
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Would you recommend this service to others?
r Yes r No
http://web 1 .gcintranet.net/corp_travel/shuttle_survey.htm 12/15/2001










Would you use the shuttle for travel to otherNew York or New Jersey
destinations?
c Yes r No








f Rochester - Pontiac
f Rochester - Morristown
T Pontiac - Morristown
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Global Services Navigation. Go!
View directions from all areas to Giralda Farms.
See below to view directions to and from Morristown airport.
Morristown Airport to 7 Giralda Farms
hi1.3ISTANCE? :Sltl
Left turn out of Hangar 9 to stop sign .2 .2
Left at stop sign to Columbia Turnpike .4 .6
Right on Columbia Turnpike .6 1.2
Left onto Park Avenue 1.5 2.7
Right onto Danforth Rd. .5 3.2
Danforth Rd. becomes Dodge Dr.
(Giralda Farms)
.7 3.9
Left at Mearsk sign .4 4.3
7 Giralda Farms
7 Giralda Farms to Morristown Airport





7 Giralda Farms to Dodge Dr. .4 .4
Right onto Dodge Dr.,
proceed to security station
.7 1.1
Straight out of Giralda Farms
(Dodge Dr. becomes Danforth Rd.)
.5 1.6
Left onto Park Avenue 1.5 3.1
Right onto Columbia Turnpike .6 3.7
Left onto Airport Road .4 4.1
First right into Airport .2 4.3
Right into Hangar 9 parking lot
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Global Crossing Aviation/Travel Departments at USAirports Corporate Hangar, 220 ;
From 390, take Airport /Brooks Avenue west exit
stay in right lane to take Airport exit
take first right on to AirportWay








Development of a Web Site
I
81
































ii i mi mini
-1-
-TilMlhllMti llftMl i *i I I^MiifilhfcllHi'MgM
Global Services Navigation. Go!
Q: Do I have to make all airline reservations through Corporate Travel?
A: Yes, all Global Crossing business travel reservations need to be
processed through a Corporate Travel Office. A dedicated and
professional team will handle your needs. Key contracts with domestic
airlines are in place and Global Crossing's success in keeping airline
costs down is dependent on the ability to track all air volume while being
able to shift market share as needed.
Q: What is the minimum check-in time for airlines?
A: All airline passengers should check-in at least 45 minutes prior to
departure on US domestic flights and 90 minutes prior to departure on
International flights. Please allow yourself extra time for security checks,
remote gate departures and baggage check.
Q: Will the airline be responsible for my baggage?
A: Yes, to a degree, but pack sensibly and make sure there is
identification on all bags. Locks, zips, fasteners should be in working
order as to not open in flight. It is always good to carry on all medicines,
money, valuables, jewelry and fragile items. Keep your baggage claim
tickets on your person, in case your baggage does not make a
connection, it will be easier to trace. In most cases, the airlines will
deliver your bags should they be delayed.
Q: What happens if my flight is cancelled?
A: Most airlines will be able to send you on the next available flight at no
additional charge. If the delay seems to be more than 2 hours then ask
the airline to book another carrier or call the Corporate Travel Office for
assistance. Airlines are not required to compensate passengers whose
flights are delayed or cancelled but don't hesitate to ask for a meal or
phone call.
Q: Should I consider using alternate airports to save costs?
A: Yes, by all means, should you live in a major metro area, other
alternate airports might offer better discounts. For international
destinations, departing from a Canadian city may be very cost effective,
http://web 1 .gcintranet.net/corp_travel/airline_info.htm 12/15/2001
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even with a hotel stay one night prior. Please ask a corporate travel
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professional on our team for other options including alternate cities that
might save costs.
Q: Will Corporate Travel handle a leisure reservation for my family and me?
A: Yes, we are here to service your needs. If your needs are simple, in
most cases we will be able to handle them immediately. However, more
detailed requests and research will be handled by a dedicated leisure
specialist in our travel office.
Q: May I contact the airlines with comments about service?
A: Most major airlines have dedicated Customer Relations offices and
will assist in your special needs. Contact the Corporate Travel Office for
details or fill out our Corporate Travel Survey and we'll follow-up with
you.
Q: What is the difference between ticketless travel and electronic ticketing?
A: Ticketless travel is offered by low-cost carriers. Travel must often be
purchased directly through the airlines; information on your trip will not
be captured in your company's MIS reports. You may not be able to get
expense documents, be offered pre-assigned seats or be able to check
your bags curbside.
Electronic tickets are offered by major airlines. When you purchase an
electronic ticket via your American Express One office, your company
will continue to receive complete MIS reports. You will still have all the
documents you need for expense reporting, and will be able to get
assigned seats in advance, and check your bags at the curb.
Q: How do I use an electronic ticket?
A: Make your flight arrangements through your American Express One
office as you normally would. At the end of your call, if electronic
ticketing is available for your flight, the travel counselor will ask if you
want an electronic ticket. Your travel counselor will then send you a
receipt and itinerary via e-mail, fax or standard mail. Although you do not
need these documents to travel, it is recommended you carry your
itinerary with you. The receipt is valid for your expense reporting
process.
Upon arrival at the airport, have a government-issued photo ID available
for identification. Check-in procedures and boarding pass issuance vary
by airline. If you received an advanced seat assignment, the seat on
your boarding pass will match the seat on your itinerary. At any time
during your trip, you can make changes to your electronic ticket by
calling your American Express One travel counselor.
Q: What are the benefits of using an
"e-ticket?"
A: Over 90% of Global Crossing's travelers now use e-tickets and there
are many benefits with them. They eliminate lost tickets which might
cost $70 - $100 to research and refund. They also expedite re-issuing
tickets when itineraries change and those changes may be made by a
simple.e phone call. The cost savings in not having to deliver paper
http://webl .gcintranet.net/corp_travel/airline_info.htm 12/15/2001
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tickets via courier or overnight is substantial. Additionally, e-tickets 83
improve productivity since the act of packaging tickets and delivering
them consumes time, we encourage you to utilize them.
Q: Why couldn't I obtain my preferred seat choice?
A: While we make every effort to obtain your preferred seat, airlines
control their seat inventory. If your seat choice is unavailable, we will
assign an alternate seat. And until you depart, our travel counselors in
conjunction with our automated quality control system will monitor
seating to attempt to secure your preferred choice. Check with the gate
agent for possible last-minute availability of your preferred seat if not
previously confirmed.
Q: Why are connecting flights sometimes less expensive than direct, non-stop
flights?
A: Airlines often offer lower fares to travelers willing to make flight
connections at an intermediate point for their final destination. These
flights can be excellent travel value if you can spare the time required to
make the connection.
Q: Why didn't I receive my frequent flyer miles even though I booked a flight on
an airline with which I am a frequent flyer member?
A: In order to receive your frequent flyer miles, the name printed on your
ticket must exactly match the name used in your Traveler Profile. At
check-in, you may wish to verify that your frequent flyer membership
number has been included in your reservation. Retain your Boarding
Pass and ticket receipt for future reference. Upon receipt of your
frequent flyer account statement, ifmileage has not been posted, you
will need to send these documents to the airline in order to receive
mileage credit. In addition, check with your travel counselor to ensure
that all frequent flyer memberships are on file with American Express
One
Q: Why did the passenger next to me on my last business flight pay a lower fare
than I did?
A: Using sophisticated programs, airlines monitor and forecast seating
demands on each flight, constantly adjusting the pricing availability of
seats to ensure that any given flight will be both as full and as profitable
as possible. Other factors impact the price of a flight, including variations
in minimum stay requirements (such as Saturday night), day of the week
and advanced purchase restrictions (7 days vs. 21). Even competitive
situations may affect the fare charged for an individual seat. For
instance, an airline may actually offer a lower fare during peak travel
times, say 5:00 p.m. instead of 4:00 p.m., if a competitor has a special
fare.
http://webl.gcintranet.net/corp_travel/airline_info.htm 12/15/2001








































































JFK John F. Kennedy
LGA La Guardia
EWR Newark


























Milan, Italy BGY Orio Al Serio
LIN Linate
MXP Malpensa




Osaka, Japan ITM Itami
KIX Kansai
Paris, France CDG Charles de Gaulle
ORY Orly
Rio de Janeiro, Brazil GIG International Airport
SDU Santos Dumont
Rome, Italy CIA Ciampino
FCO Leonardo da Vinci
Sal Paulo, Brazil CGH Congonhas
GRU Guarulhos
Stockholm, Sweden ARN Arlanda
BMA Bromma
Taipei, Taiwan TPE Chiang Kai Shek
TSA Sung Shan




Tokyo, Japan HND Haneda
NRT Narita
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Global Services Navigation. Go!
Q: My trip has been cancelled. What do I do?
A: First, you should immediately notify Corporate Travel. If your ticket is a refundable
electronic ticket (E-ticket), the agent will begin the refund process. If you have a
refundable
"paper"
ticket, you will be advised to return your ticket to Corporate Travel.
Upon receipt of your ticket, Corporate Travel will initiate the refund process.
Q: What is the normal refund process?
A: Corporate Travel will begin the refund process on your behalf. First, they will ensure
that your reservation is cancelled. Next, Corporate Travel will notify ARC (Airline
Reporting Corporation), who will in turn request your refund from the airline. The
airline will then issue a credit to your corporate card account. This process normally
takes approximately one to two billing cycles or up to eight weeks.
Q: Why does it take so long for my refund to appear on my credit card
statement?
A: Strict regulations mandate that all airline refunds must be processed through ARC,
on a weekly basis. The time period required for completion of the refund is due to the
interaction among multiple accounting systems.
Q: What happens if I need to cancel a
"nonrefundable"
airline ticket?
A: Call the Corporate Travel Department, who will verify the airline rules pertaining to
your specific itinerary, and advise you of the next step. Any extenuating circumstances
will be reviewed by the airline as a possible exception, which will lengthen the
potential refund process.
Q: If I have a question regarding my expense report, whom should I call?
A: If you expense through the Gelco, you may e-mail them at:
gelco@globalcrossing.com, with questions. For any other expense reporting
questions, contact your specific Global Crossing Accounts Payable Office in
Rochester, NY, Miami, FL or Dublin, IR.
Q: For questions pertaining to charges or refunds appearing on my American
Express Corporate Card, whom should I contact?
A: For security reasons, Corporate Travel does not have access to your account
http://web 1 .gcintranet.net/corp_travel/refunds.htm 12/15/2001
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your corporate card statement: 1 -800-528-21 22
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Global Services Navigation. Go!
2001 American Express Select Hotels
Our worldwide partnership with American Express Travel One offers our Global
Crossing Employees some excellent hotel values. Please review the U.S. and
international directories for future overnight needs and consult with your agent
about these special rates and services. Additional preferred hotel rates are
negotiated in key locations where GX maintains an office(s). That list may be
found under the link below.








Our designated travel agency is prepared to handle all of your hotel
needs. Special business transient rates have been negotiated by Global
Crossing in key cities (near Global Crossing offices) and you will be
directed to use those facilities. Many of the discounts are based on
volume; therefore it is important for Global Crossing to consolidate hotel
choices. Please consider using limited service hotel properties when a
short stay is required and minimum time is planned in the sleeping
rooms, meeting rooms, or restaurants. Suites or long term stay
properties might offer a cost advantage if you plan to stay at least five (5)
nights. Hotels may occasionally offer "special
rates"
or promotions that
may be lower than our corporate rate. As a traveler, please ask at
check-in if there is a lower rate that you might obtain.
It is Global Crossing's policy to always guarantee hotel reservations for
late arrival as long as the traveler provides their Corporate Credit Card
number. Your traveler profile should already have this information on
file, however revisions or updates are the responsibility of the traveler.
Hotel guarantees will entitle you a room. However, in some cases,
hotels do overbook in anticipation of cancellations and "no-shows". If
you are "walked", the hotel is usually responsible to pick up some or all
of the charges you may incur at another property along with
transportation to and from. If your room was not guaranteed, then a
traveler may not have any recourse.
Hotel Departure Fees
Upon check-in at a hotel, it is important to verify your departure date and
make any changes needed. Some hotels now have commenced a fee
($25-$50 per room) should you change your departure date after
check-
http://web 1 .gcintranet.net/corp_travel/hotel_information.htm 12/15/2001
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Hotel Long Distance Calls
As a frequent traveler, you are encouraged to utilize your Frontier LD
Calling Card to save costs. Many hotels make large premiums from
direct dial, in room, phone service. Please arrange to have your
administrative assistant secure you a card or call the Voice Help desk in
Rochester, NY at 716-777-7466 to sign up for this service.
Hotel Cancellations
All hotel reservations are guaranteed for your late arrival (usually after
6:00 pm local time). However, it is important for travelers that have to
cancel make arrangements to contact the hotel by 4:00 pm on the day of
arrival or they may be charged.
Traveler Safety Tips for Hotel Overnights
Don't answer the door in a hotel or motel room without verifying who it is. If a
person claims to be an employee, call the front desk and ask if someone from
their staff is supposed to have access to your room and forwhat purpose.
When returning to your hotel or motel late in the evening, use the main
entrance of the hotel. Be observant and look around before entering parking
lots.
Close the door securely whenever you are in your room and use all of the
locking devices provided.
Don't needlessly display guest room keys in public or carelessly leave them on
restaurant tables, at the swimming pool, or other places where they can be
easily stolen.
Don't draw attention to yourself by displaying large amounts of cash or
expensive jewelry.
Don't invite strangers to your room.
Place all valuables in the hotel or motel's safe deposit box.
Don't leave valuables in your vehicle.
Check to see that any sliding glass doors or windows and any connecting room
doors are locked.




Upon arrival please notify the Front Desk if you require special evacuation
91
assistance in the event of an emergency.
Credit: American Hotel & Motel Association
IF YOU HAVE ANY HOTEL RECOMMENDATIONS OR COMMENTS, PLEASE
SEND THEM VIA THE TRAVEL SURVEY
http://webl.gcintranet.net/corp_travel/hotel_information.htm 12/15/2001
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? [DEFINITIONS OF TERMS
*
Please note that Hertz is our primary auto rental vendor, providing the
greatest discounts.
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Hertz Rental Car Pricing
Global Crossing Corporate Contract Rates
CDP# = 279342
(November 1,2001 -October 31,2002)
UJ3I2Ts ^f*ii kT iZxi , i * k \;i :~ :t^ i f^^i excluding Florida and Puerto Rico II
Car Class Daily Rate Weekly Monthly
A Subcompact N.A. N.A. N.A.
B Compact $42.50 $255.00 $1020.00
C Midsize $43.50 $261.00 $1044.00
D Fullsize (2door) $44.50 $267.00 $1068.00
F Fullsize (4door) $45.50 $273.00 $1068.00
G Premium $66.00 $396.00 $1584.00
I Luxury $72.00 $432.00 $1728.00
$10 Baltimore/Washington D.C.
$18 Chicago, IL
$12 Boston, MA; Chicago, IL; Philadelphia, PA
$8
Alaska Cities; Atlanta, GA; Denver, CO; Hartford, CT; Los Angeles,
CA; Pittsburgh, PA; Providence, Rl; Detroit, Ml; All TX cities
$7 Denver/Colorado Springs, CO
[Cincinnati, OH; Charlotte, NC; Cleveland, OH; Kansas City, MO;
$5 Minneapolis/St. Paul, MN; Moline, IL; New Orleans, LA; Phoenix,
[AZ; San Francisco, CA; Seattle, WA; and St. Louis, MO




New York City daily rates: (Manhattan. White Plains. Stamford. Laguardia. Kennedy)
B=Compact Jc=Midsize D=Full/2d F=Full/4d
$64.00 $65.00 $67.00 $69.00
(Above rates do not apply 12:01 a.m. Friday to 3:00 p.m. Sunday).




$54.00 $55.00 $57.00 $59.00
(Above rates do not apply 1:00 p.m. Friday to 3:00 p.m. Sunday)
.-'. IrfP&MV
Florida Rates ofif 1 m.M^jX-M,\
Car Class Daily Rate Weekly Monthly
A Subcompact N.A N.A N.A
B Compact $39.50 $231.00 $924.00
C Midsize $41.50 $243.00 $972.00
D Fullsize (2door) $42.50 $249.00 $996.00
F Fullsize (4door) $44.50 $261.00 $1044.00
United States corporate rates include unlimited miles provided the vehicle is
rented and returned to the same location. However, an additional .32 (thirty-
two cents) per mile will apply if a car is not returned to the same pick up
location.
Canadian base rates (in Canadian dollars)
Car Class Daily Rate Weekly
A Compact $51.00 $357.00
B Midsize $53.00 $371 .00
C Fullsize (4door) $55.00 $385.00
$10 daily surcharge will apply in Toronto
$5 daily surcharge will apply in Calgary and Vancouver
$3 surcharge for one-day rentals commencing on Tuesday orWednesday
International Rates
Global Crossing travelers will be offered a discount for international rentals




(if applicable) and where law permits them. Our contract calls for the following:
20% off in Western Europe and
Israel
10% in Africa and the Middle East
10% in Japan 10%
10% in Latin America and the Caribbean
(Puerto Rico and Virgin Islands)
5% in Eastern Europe and Iceland |10% in Asia and the Pacific
Promotional Rates
http://web 1 .gcintranet.net/corp_travel/hertzpricing.htm 12/15/2001
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From time to time, Hertz may offer special promotional or leisure rates. Since our
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contract provides for the lowest rate available, this will be confirmed when booking
through our Corporate Travel Office(s).
Other Value added features:
Convenient Locations




Hertz 2001-2002 Fleet comprises 100% with driver side airbags, 99%
with passenger side airbag, 90% with anti-lock brakes and all have 24 -
hour roadside assistance. An in-car navigational system,
"Neverlost"
is
also available on request but may be subject to additional costs.
Value Added Offerings
They are frequent flyer affiliations with major domestic and international
carriers please visit their web site for details. The $50 fee is also waived
for you to acquire a Hertz #1 Gold Club membership.
Upgrade coupons and weekend discount coupons are available on a
request basis. Please ask the travel agency as needed.
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AVIS Rental Car Pricing
Global Crossing
Corporate Contract Rates
Corporate Discount Number = A689300
(November 1, 2001 - November 1, 2002)
The following rates are applicable in the 48 contiguous United States along with







B Compact $42.50 $37.00 $56.50 $61.50 $66.50
C Intermediate $43.50 $39.00 $57.50 $62.50 $67.50
D Fullsize (2door) $44.50 $41.00 $58.50 $63.50 $68.50
E Fullsize (4door) $45.50 $43.00 $59,500 $64.50 $69.50
H Luxury 10% off standard rack rates
M Minivan 10% off standard rack rates
All corporate rates include unlimited miles to all rentals returned to the same
city location where pick-up occurred.
There will be a $5.00 surcharge for all one-day rentals commencing on a
Tuesday orWednesday.
The following additional charges will apply to rentals on Corporate Rates from all




Boise, Charlotte, Cincinnati, Columbus, Cleveland, Illinois State
(except Chicago) Kansas City, Los Angeles (except LAX Airport),
Minneapolis/St. Paul, New Orleans, New York State (except
http://web 1 .gcintranet.net/corp_travel/avis_pricing.htm 12/15/2001
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Manhattan, NY Metro area and NY airports), Phoenix, San
Francisco, Seattle, St. Louis, Puerto Rico
$8 00 Atlanta- Denver/Colorado Springs, Detroit, Hartford,
Los Angeles
LAX Airport, Pittsburgh, State of Texas
$12.00 Baltimore, Boston, Chicago, Philadelphia, Washington, DC
Corporate rates include unlimited miles provided the vehicle is rented and
returned to the same location. However, an additional .33 (thirty three cents)
per mile will apply if a car is not returned to the same pick up location.
Taxes, refueling charges, airport-related fees, Personal Affects Insurance (PAI) and
optional extra equipment will add to the total charges of your car rental. Loss damage
waiver (LDW) and liability are offered with US domestic rates.
Canadian base rates (in Canadian dollars)
AVIS offers Global Crossing travelers the following corporate rates in





B Compact $46.00 CAD $51.00 CAD
C Intermediate $47.00 CAD | $52.00 CAD
D Fullsize (2door) $48.00 CAD $53.00 CAD
F Fullsize (4door) $49.00 CAD ! $54.00 CAD
A $5 daily surcharge for rentals commencing on Tuesday and/orWednesday.
Will apply at all locations in Canada
Convenient Locations
AVIS operates a global fleet of over 378,000 vehicles in 160 different
countries. They also offer a mini-lease program from many of these
locations should your rental car needs exceed more than a month.
Safety
The 1999 AVIS Fleet comprises 99% with driver side airbags, 99% with
passenger side airbag.
Value Added Offerings
They have frequent flyer affiliation with major domestic and international
carriers - please visit their web site for details.
INTERNATIONAL INSURANCE:
Please accept all insurance if renting from locations ouside of the United
States.
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Safety Considerations when renting a car include:
Always ask for instructions on operating the vehicle before leaving
the lot.
Check the vehicle for any sign of physical damage before leaving
and report any questionable items.
Plan your journey before driving and how you will reach your
destination. Ask for maps or on-board navigation system.
Do not leave personal / business belongings visible in the car
when you are not in the vehicle.
Always make sure the doors are locked, windows up and that
belts are securely fastened before driving.
Stay alert at all times and be aware of where you are and what is
going on around you.
Never have the car idle in neutral since you may need to
accelerate quickly if approached by a stranger.
When approaching your vehicle check inside, around and
beneath to make certain no one has hidden in or near your
vehicle.
Should your car be bumped from behind in a secluded or dark
area, do not pull over and stop. Drive to a public area and call 91 1
or the police.
Should your car breakdown on a major road, lock the door, use
flashers and wait for police assistance.
While driving at night never pull over in dark areas, even if the car
behinds you flashes their lights.
Always park in well lit areas as close to your destination as
possible.
Do not stop to converse or ask directions from strangers.
Never pick-up hitchhikers.
If you become lost, do not pull to the side of the road and read the
map, find a well-lighted public area.
Report to rental agency and mechanical problems that arise.
Take into consideration any delays due to bad weather, road
construction, detours etc.
Do not take any unnecessary risks and obey all traffic laws.
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A car rental that is whole or part for business purposes and is deemed
reimbursable by the company.
City Surcharges:
Car rental companies impose additional surcharges on their daily rentals
in certain cities due to the high cost of business in these areas.
Unlimited mileage:
Renter pays a set price for the vehicle rental, which includes free
unlimited mileage.
Loss Damage Waiver (LDW):
This is an option (not insurance) and when offered and accepted, waives
or reduces the renters responsibility for loss of or damage to the rental
car, provided the car is used in accordance with all terms and conditions
of the rental agreement. This is covered under the current contract with
Hertz and Avis for Global Crossing travelers and should not be taken
on domestic rentals of a business nature. Certain non-participating
locations may be exempt and you may click here for that listing or ask a
corporate travel agent for advice.
Liability Insurance (LIS):
All insurance coverage should be declined in the United States since
under corporate contract with our preferred suppliers, Hertz and Avis, we
are covered for business rentals. Certain non-participating locations may
be exempt and you may click here for that listing or ask a corporate
travel agent. It is recommended that with all other car rental companies
you take this coverage LIS and LDW coverage. When renting a car
outside the United States this coverage may be mandated in certain
countries.
Personal Accident Insurance (PAI):
http://webl.gcintranet.net/corp_travel/car_rental_definitions_of_terms.htm 12/15/2001
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This is an optional service that may be offered by participating locations
100
and covers you for accidental death and medical expenses resulting
from bodily injury. Total indemnity for medical expenses will not exceed
$2,500 ($3,500 in NYS) and $175,000 for accidental death. Benefits are
payable in addition to any other coverage for which you are eligible. This
coverage must be taken with PEC and is not a reimbursable expense.
Personal Effects Coverage (PEC):
This is an option offered at participating locations that provides for loss
of or damage to covered personal effects to the renter and immediate
family travelling with the renter and residing with the renter. Maximum
coverage range $500 person with coverage for all riders not exceeding
$1,500. This coverage must be taken with the PAI listed above and is
not reimbursable.
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Authorization for use of corporate and charter aircraft is accomplished by submitting a
completed and approved Flight Data/Authorization form to the Aviation Department.
This form is also available by calling the Aviation Department at 818-994-9480 (Van
Nuys), or 716-777-6272 (Rochester).
The Flight Data/Authorization form is to be signed by the senior level person requiring
use of the aircraft. All applicable information should be entered on the request form,
including such information as a detailed passenger list, flight itinerary, and required
time at final destination. The Aviation Department will forward the Flight
Data/Authorization form to the proper authority for final approval.
Travel Limitation of Officers
The number of senior management members traveling together should be kept to a
minimum. In addition no more than five Senior Vice Presidents or above may travel
together on the same flight. Key personnel from the same functional area should be
limited to one executive and two direct reports.
Non-employee Use
Either the Chairman or the Co-Chairman may approve non-employee use of aircraft to
support company business.
Space Available - Non-Business Travel
With the approval of the senior level person requisitioning the aircraft, non-business
use of the aircraft is permitted for employees and guests on a space available basis, in
which case the employee must accompany the guests. The trip cost for any guests
may be imputed as personal income to the employee.
Process for Imputing Personal Income for Non-Business Travel on Corporate
Aircraft
The IRS "seating capacity
rule"
indicates that when 50 percent or more of the regular
seating capacity of a company-operated aircraft is occupied by individuals whose
flights are primarily for business, the value of the flight for employees and any guest,
will be
"zero"
for personal use. However, where the seating capacity rule is not met,
the value of the flight for the guests will be imputed personnel income to the employee
and will be included in the employee's income during the calendar year the flight took
place unless the flight took place after November 15. In that case, the value of the
taxable income may be included in the employee's income in the subsequent year. All
income and employment taxes will be withheld from the imputed income per IRS
requirements.
Flight Crew Contact
When traveling on the corporate aircraft, it is important to advise the Flight Crew of
http://webl.gcintranet.net/corp_travel/flight_operations.htm 12/15/2001
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any change in your itinerary. Upon arrival at your destination, the flight crew will
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provide you with information on how to contact them during your stay.
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GROUP & MEETING PLANNING DEPARTMENT
for Global Crossing
The Global Crossing Worldwide Planning Group will centrally manage all even-
planning efforts. Margaret Ripperger and her team will handle: site selection requests,
on-site support along with all hotel, catering, A/V, and ground transportation needs.
The budget for any and all Group Events remains with the Worldwide Even Planning
Group and the Event Planning Group will manage all aspects of the event and related
expenses. Therefore, in order to obtain approval, you will need to complete the Even
Request Form at: http://bhweb1.gcintranet.net/events/index.htm. Events scheduled
without proper documentation will be cancelled.
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www.ceoexpress.com
A site designed for busy executives.
www.americanexpress.com
Full service information on travel and charge card
www.hotelquide.com
A site designed to review over 60,000 hotels worldwide.
www.state.gov/www/faq.html
US State Department information on obtaining a Passport
travel.state.gov/travel_warnings.html
US State Department updates on traveling to international locations
www.weather.com/travelwise/airports delay
Daily review of delays at major US airports
www.americanpassport.com
A helpful site to expedite your US Passport needs
www.aa.com
The dedicated site for American Airlines
www.nwa.com
The dedicated site for Northwest airlines
www.hyatt.com
The official Hyatt Hotels site for services, locations, etc.
www.marriott.com
The official Marriott Hotels & Resorts site for reference
www.westin.com
The Westin Hotel link for information on sites and services
www.amtrak.com







The Center for Disease Control -tips for healthy travel
international-travel.net/advisory.html
Learn important information about traveling internationally
www.fodors.com
Free custom-tailored mini city guides that offer details on hotels,
restaurants and
things to see or do
www.twa.com
The official site for Trans World Airlines
www.frontierairlines.com
Visit this site to learn about traveling on Frontier Airlines
www.careyint.com
The official site for Carey International Limousine Service
www.southwest.com
An official web site for Southwest Airlines
www.flyvanguard.com
New airline carrier servicing Buffalo, NY
www.raileurope.com/bte
Learn more about business travel by train in Europe
www.mastercard.com/atm/
Access to all Mastercard ATM locations in the United States
www.qetcustoms.com
Excellent resource for the International Traveler
www.corporatetravelsafety.com
Raise your awareness of travel safety issues and link to other sites
www.passengerrights.com
Use this site to contact the US Department of Transportation if you would like to file a
complaint with a specific airline, hotel, cruise line, or car rental company
www.Gelconet.com
Use this site to learn more about the automated travel and expense management
system that Global Crossing has in place
www.snap.com
Excellent site to secure map directions between destinations.
www.oanda.com/converter/classic
A handy currency converter for International Travel
www.acrossfrontiers.com
Detailed facts on 185 countries for business travel
www.midwayair.com





Explore a new collection of hotels in the United States that are managed by Starwood
Inc.
www.qetcustoms.com/omnibus/dba.html
Review tips on how to do business abroad
www.jetblue.com
Learn more about this new low cost airline whose service is centered at JFK
International in New York City.
www.loc.gov
In need of knowledge? Search the US Library of Congress with 12+ million holdings
www.mapsonus.com
Choose up to five intermediate destinations and this site maps out your most efficient
route
www.zip2.com
Input two addresses or landmarks, and get a map with directions that will guide you.
www.fly.faa.gov
Access the Air Traffic Control System Command Center real-time airport status page
to check delay or weather information at specific airports.
www.flightarrivals.com
Tracks arrivals and departures in real time and reports delays and cancellations for
commercial airlines across the U.S. and Canada.
www.travlanq.com
This site provides translations between dozens of different languages for commonly
used words and phrases, along with pronunciation guides and audio samples. The
site also provides dictionaries, currency converters, and worldwide hotel locators
www.drivethere.com
Online maps with emergency numbers and road conditions.
www.the-times.co.uk
Online version of the London Times
www.continental.com
As part of Continental's on going Customer First program,
Continental has published its Contract of Carriage on its award winning
web site. Just select the Customer Service button located at the bottom of the home
page to view a complete copy of the Contract of Carriage.
www.vitalchek.com
A network which has an internet, voice and fax network setup to help people get a
certified copy of a birth certificate, death certificate, marriage certificate, and other vital
records.
www.fodors.com
Research top travel destinations via this well-respected company.
www.unclaimedbaggage.com
http://web 1 .gcintranet.net/corp_travel/travel_links.htm 12/1 5/200 1
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An interesting web site to explore unclaimed airline luggage which may be purchased,
should owners not be found.
www.randmcnally.com
Great site to explore maps and directions
www.zaqat.com
One stop site for definitive restaurant information
www.digitalcity.com
Very comprehensive restaurant guide by geographical location
www.opentable.com
A proactive site that lets you make restaurant reservations online
www.embassvworld.com
Key reference information on Embassies/Consulatas worldwide.
www.culturebank.com/secur1 .html
Learn more about pre-trip security measures along necessary safety precautions while
on a business trip.
www.milepoint.com
Racking up frequent flier miles? Sign in to this site and redeem those points for a wide
selection of merchandise.
www.cathaypacific.com
Fly Cathay Pacific. The Heart ofAsia
www.corporatetravelsafety.com/TRAVEL%20SAFETY%20TIPS.htm
A listing of corporate travel safety tips.
www.ifrc.org
After catastrophes have faded from the headlines, look to the Red Cross site for
updates on disease outbreaks, mass refugee movements, and even unreported
droughts that could impact your trip.
www.ds-osac.org
Overseas workers and students stay abreast of global security threats by checking out
the Overseas Security Advisory Council site
www.bbd.co.uk
This site offers worldwide breaking news reports, video and radio clips from the most
far-flung correspondents, as well as an extensive archive of articles from destinations




section reports on everything from petty annoyances to riots. "The
Torn
Tree"
is a place to find forums on various geographic regions - you can have
specific questions answered by residents of or recent visitors to your destination.
http://telegraph@hotelselect.co.uk
Hotel options to consider when doing business in the United Kingdom and Europe.
www.oldenglish.co.uk
Small inns throughout the United Kingdom




Arrange for taxi's 24x7 via your laptop or pda
www.greyhound.com
For major national bus passenger information, schedules and ticketing
www.trailways.com
US ground transportation provider
www.thistlehotels.com
Network of fine hotels throughout the United Kingdom
www.cibt.com
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Please help us save valuable assets by using audio/web/video
conferencing. Before planning a company business trip, please
consider utilizing these resources. These alternatives are efficient,
productive and usually are not delayed by outside causes (ie; weather,
airline scheduling,
overbooked hotel locations, etc).
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A Great Place To Go For Your Next Vacation!
For the employees of American Express One corporate clients, we offer a wonderful
way to plan your vacations. Whether you're seeking a brief getaway or an extended
excursion, American Express makes getting away easy. Whatever your destination
may be, our experience and resources will allow you to choose from a wide selection
of vacation options designed to provide you with exceptional value for your personal
travel dollar.
Exceptional savings and values on vacation packages, tours and cruises
Convenient service with a toll-free number
Personalized assistance from knowledgeable, experienced travel counselors
Private web site with on-line air, car and hotel reservations as well as Last
Minute Travel Bargains and Vacation Specials
Custom itineraries
Know-before-you-go destination information
While traveling, you can purchase additional travel arrangements and foreign
currency at over
1,700*
Travel and Foreign Exchange Services locations in
more than 130 countries.
For reservations and information,





Not all services available in all locations.
http://web 1 .gcintranet.net/corp_travel/leisure.htm 12/15/2001
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Benchmarking Travel Costs
To assist Global Crossing Travelers and approvers of related expenses,
the below links to benchmarking costs will define what may be
"reasonable and
prudent."
These statistics are broken down in the Top
100 United States and Top 100 International Business Travel
Destinations. Included in this data is a breakdown of Daily Car Rental
rates. Domestic Daily Full Service Hotel rates, International Daily Full
Service Hotel rates, and Breakfast, Lunch and Dinner meal costs for
U.S. and International.
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Use of Corporate and Charter Aircraft
Policy Statement
The purpose of this policy is to provide executive management not only with
access to timely, safe and secure air transportation but also set forth approval
levels for use of corporate and charter aircraft.
Authorization for use of corporate and charter aircraft is accomplished by
submitting a completed and approved Flight Data/Authorization form to the
Aviation Department. This form is available from the Aviation Department at
818-994-9480 (Van Nuys), or 716-777-6272 (Rochester), or by clicking here..
The Flight Data/Authorization form is to be signed by the senior level person
requiring use of the aircraft. All applicable information should be entered on the
request form, including such information as a detailed passenger list, flight
itinerary, and required time at final destination. The Aviation Department will
forward the Flight Data/Authorization form to the proper authority for final
approval.
Travel Limitation of Officers on Private or Charter Aircraft
The number of senior management members traveling together on private or
charter aircraft should be kept to a minimum. In addition, no more than five
Senior Vice Presidents or person(s) of a higher ranking designation may travel
together on the same flight. Key personnel from the same functional area
should be limited to one executive and two direct reports.
Non-Employee Use
Either the Chairman or the Co-Chairman may approve non-employee use of
aircraft to support company business.
Space Available Non - Business Travel
With the approval of the senior level person requisitioning the aircraft, non
business use of the aircraft is permitted for employees and guests on a space
available basis, in which case the employee must accompany the guests. The
trip cost for any guests may be imputed as personal income to the employee.
http://web 1 .gcintranet.net/corp_travel/aviation_policy.htm 12/15/2001
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Process for Imputing Personal Income for Non-Business Travel on a
Corporate! 14
Aircraft
The IRS "seating capacity
rule"
indicates that when 50 percent or more of the
regular seating capacity of a company-operated aircraft is occupied by
individuals whose flights are primarily for business, the value of the flight for
employees and any guest will be
"zero"
for personal use. However, where the
seating capacity rule is not met, the value of the flight for the guests will be
imputed personal income to the employee and will be included in the
employee's income during the calendar year the flight took place unless the
flight took place after November 15. In that case, the value of the taxable
income may be included in the employee's income in the subsequent year. All
income and employment taxes will be withheld from the imputed income per
IRS requirements.
Flight Crew Contact
When traveling on the corporate aircraft, it is important to advise the flight crew
of any change in itinerary. Upon arrival at the destination, the flight crew will
provide the traveler with information on how to contact them during the stay.
Use of Private Aircraft for Purposes of Corporate Business
Except for those aviation professionals assigned as the company's flight crew,
no employees may operate an aircraft in the conduct of or incidental to
company business. This includes, but is not limited to, transportation of
personnel or cargo and aerial survey/photography work.
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? American Express Corporate Card Application (U.S. Version)
? American Express Corporate Card Application (Canadian Version)
? American Express Corporate Card ADDlication (Netherlands)
? American Express Corporate Card Application (UK Version)
? UK Travel Authorization Form
? Please click here for American Express Corporate Card FAQ's
? Commercial Travel Authorization Form
? American Express One Travel Profile (U.S., SAC, Canada)
? American Express One Travel Profile for the Netherlands
?
Expense Report Receipt Envelopes Re-order Form (U.S. version)
(to be used only by GBSC's)
?
Expense Report Receipt Envelopes Re-order Form (outside the u.s. version)
(to be used only by GBSC's)
? Corporate Plane Authorization Form
? American Express ATM Cash Advance Form
http://web 1 .gcintranet.net/corp_travel/forms.htm 12/15/2001
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VIEW A PRESENTATION FROM OUR TRAVEL AGENCY -
AMERICAN EXPRESS
Note: Ifyou do not currently have a Corporate Credit Card, and plan on traveling two
ormore times per year, please apply for a Corporate American Express Card
So that Corporate Travel can better service your needs, please complete the form
below with your travel information. When you have completed the form, click the
SUBMIT button at the bottom.
If you have any questions, please contact Debbie Prosinski @ 716-777-6272. Thank
you for your time.
If you would prefer to fax this information, please click here for a printable version of
the profile form.






Please note: if this is a
revised profile, please fill











If YOU WOULD LIKE TO VIEW YOUR
CURRENT PROFILE, OR FIND OUT IF YOU
HAVE AN EXISTING PROFILE, PLEASE

























Personal or SAP ID # required
Contract Employee's must enter 0 + their social security number in the
field above (i.e. 0123545180)
Amex Corporate
Charge Card #: I required
Expiration Date: j required
Note: Ifyou do not currently have a Corporate Credit Card, and plan on
traveling two ormore times per year, please apply for a Corporate
American Express Card
Passport # 1 :






The following section is for travelers who carry two passports
Passport # 2:




































V Low Fat f Low Calorie
I-




Other - please specify:
Car Rental Company Membership #
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YOU CANNOW VIEW YOUR AMERICANEXPRESS
CORPORATE CARDACCOUNTONLINE!!
American Express invites you to view your American Express Corporate Card
account online via their American Express Online Services program. This
complimentary service will offer you added convenience and greater control in
managing your expense reporting.
Highlights of this service include:
Review previously billed, current, and unbilled charges
Review corporate direct payments and personal payments applied to
your account
Dispute a charge online, if needed
Access customer service 24 hours a day, 7 days a week
PLEASE PRINT OUT THE INSTRUCTIONS BELOW, THEN CLICK
HERE TO REACH THE SPECIAL WEB SITE FOR AMERICAN
EXPRESS CORPORATE CARDMEMBERS.
Step #1; SET UP USER ID AND PASSWORD
1 . Create a User ID
2. Create a Password
Click on CONTINUE button
Step #2: REGISTER YOUR CARD
Enter the following info:
1 . Name (as it appears on the card)
2. E-mail address
3. CardAcct. #
4. Last 4 digits of SSN
5. Click on CONTINUE button
http://web 1 .gcintranet.net/corp_travel/amex_balance.htm12/15/2001
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6. Enter 4 digit number printed on card
Click on REGISTERNOW! button
IF YOUAREALREADYREGISTERED WITH YOUR PERSONAL
AMERICANEXPRESS CARD
Select CHECK YOUR BILL
Enter User ID and Password to access the system
Click on UPDATE YOUR ONLINE PROFILE
Click on ADD A NEW CARD ACCOUNT
Enter the following info:
1 . Name (as it appears on the card)
2. CardAcct. #
3. Last 4 digits of SSN
4. Birthdate
Click on the SUBMIT button
http://webl.gcintranet.net/corp_travel/amex_balance.htm 12/15/2001


































Considering all aspects of your experience with American Express Travel















The overall quality of the travel
services we provided
r r r r r
Quick access to
travel counselor
r r r r r
Returning calls in
a timely manner
r r r r r
Offering the best airfare r r r r r




r r r r r
Finding the best hotels




















Timely delivery of travel
documents




r r r r r
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Are you the: f Traveler f Travel Arranger
Destination:
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Considering all aspects of your experience with American Express Travel






















The overall quality of the travel
services we provided
r r r r r
Quick access to
travel counselor
r r r r r
Returning calls in
a timely manner
r r r r r
Offering the best airfare r r r r r




r r r r r
Finding the best hotels
that meet your needs
r r r r r
The travel counselor's
helpfulness/courtesy
r r r r r
Accuracy of reservations/travel
documents
r r r r r
Timely delivery of travel
documents
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Please take a moment to fill out the customer satisfaction survey below.
CORPORATE CARD SURVEY








r r r r
Policies/Procedures
Explained Clearly
r r r r
Were Questions &
Concerns Handled
in a Timely Manner




r r r r





EXCELLENT GOOD POOR N/A















r r r r
r r r r
r r r r
r r r r
Please share any comments/recommendations:
Would you like us to contact you concerning the above comments?
yes ffnof
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